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E X E C U T I V E  S U M M A R Y  

A unique international conference, Thinking Drinking: Achieving Cultural Change by 2020, was hosted by the
Australian Drug Foundation in Melbourne, Australia 21–23 February 2005. The conference served as a call
to action for those with an interest in seeing alcohol placed ‘back on the agenda’ with respect to future pol-
icy, programs and practice. More than 300 delegates were encouraged to look toward the year 2020 to fore-
cast the place and value that alcohol will have in Australian and New Zealand cultures, and in the lifestyles
of our populations.

The conference vision
Thinking Drinking 2020 emerged from a growing recognition of the harms resulting from the consumption of
alcohol at risky levels and in risky patterns. The conference focused on present drinking cultures within
Australia and New Zealand, and aspects of those cultures that foster alcohol-related harms. Hence, the
notion of culture change, and how important aspects of our culture might change or be changed in relation
to alcohol, was explored. The intention was to frame alcohol issues in a policy context and to form an agen-
da for the development of innovative alcohol-related policies that are future-oriented. 

The conference approach
The conference featured a refreshingly broad approach to alcohol issues. In recognition of the multifaceted
nature of alcohol consumption and related harms, conference presenters raised matters that extended well
beyond the confines of the alcohol and other drugs (AOD) field. Experts and generalists came from multiple
arenas to explore the cultural, social, historical, political and economic influences that will shape the way
we will deal with alcohol in the future. They included futurists, marketers, economists, sociologists, public
health and alcohol researchers and frontline workers in the sectors of AOD, public health, youth, welfare,
health promotion and education.

Day 1 of the conference focused on broad social and geo-political issues and how they may impact on
alcohol use and policy responses. The presentations and discussions purposively did not focus on alcohol
but on broader perspectives in order to ‘set the scene’ for the future-based deliberations to follow on days
2 and 3. Day 2 revisited familiar AOD material, such as approaches that have been trialled and reflections
on traditional perspectives – both locally and internationally. Day 3 focused on broader considerations of our
position around alcohol and associated changes required for the future.

Key areas of discussion 
Key areas examined included:
• culture change in relation to materialism and individualism
• globalisation, economics and consumerism
• media, marketing and connectedness
• historical trends and social structures
• issues for the future
• legislation, regulation and political issues.
Alcohol-specific epidemiological research was utilised to provide evidence of the need to re-focus attention
on issues pertaining to harmful alcohol consumption, and to provide a framework for setting directions to
improve public health outcomes.

Prompted by future-based discussions, conference presenters and delegates began to consider a tangi-
ble vision for the future that includes the consumption of alcohol, yet in a manner that minimises harm. From
this position, the key question of ‘how do we change a culture?’ came to the foreground. Delegates were
invited to identify which aspects of current drinking cultures need to change, and which could be realisti-
cally altered.

It was evident that whilst many of the alcohol-related challenges confronting Australia and New Zealand
are generic, and therefore we can learn from our international counterparts, many alcohol issues are cul-
ture-specific; emphasising the need to develop innovative solutions of our own. 
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Central points to emerge
Despite the complexity of conference debates, a number of central points emerged in relation to cultural
change including consideration of 
• the role of social marketing strategies in health promotion 
• community mobilisation campaigns in workplaces, schools, licensed venues and other leisure settings 
• re-regulation of alcohol marketing and promotion 
• reform of taxation arrangements for alcohol including a volumetric tax 
• further restrictions on alcohol availability and supply 
• increased treatment and withdrawal services 
• the development of co-ordinated, multi-sectoral framework conventions on alcohol policy.
One strategy that may be useful for consideration is to examine other areas similar to alcohol, such as tobac-
co, where significant culture change has occurred.

Thinking Drinking 2020 represented an important milestone in efforts to initiate change for improved pub-
lic health. The next step forward is identification of the ‘how to’ – identifying what was new about the ideas
that emerged through the conference relative to what has been tried previously, and from this, to make rec-
ommendations regarding what may be worth pursuing in the future. 

Creating a vision for a changed future
Any plan to achieve change in our drinking culture must include a strategy for predicting the most signifi-
cant cultural shifts likely to affect our society in coming decades. However, before embarking on a journey
toward culture change, the conference highlighted that the end goal must first be articulated. 

Concentrated effort needs to be directed toward explicit clarification of what we want to change and in
what concrete way do we want things to be different. That is, what is the vision of the place and location
of alcohol in Australian and New Zealand society?

An appropriate vision of the future remains an indispensable element of plans to transform Australia’s
and New Zealand’s drinking culture and to reduce harms associated with alcohol misuse in the Australian
and New Zealand community. Determining, articulating and communicating this vision is the task we now
face. 

A  R E P O R T
O N  T H E  C O N F E R E N C E
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P R E F A C E :  A B O U T  T H I S  R E P O R T

Thinking Drinking: Achieving Cultural Change by 2020 was designed to initiate consideration of new direc-
tions for alcohol policy and programs throughout Australasia. In order to ensure that the proceedings were
adequately recorded, conference organisers engaged a team of experienced researchers and policy makers
as rapporteurs to undertake this task. They had the additional role of identifying leading matters for decision,
critiquing issues that arose from the conference dialogue, and identifying promising options and recom-
mendations for the future.

Rapporteurs were involved from the outset as members of the Program Advisory Committee. During the
conference the rapporteurs met daily to discuss and reflect on issues emerging from the dialogue and dis-
cussions. Their immediate reflections were presented to the conference delegates in a designated session
on each day and at the conclusion of the conference. The report was developed from that base.

This report serves to recount the conference proceedings, to identify key themes emanating from the
conference, and to begin to outline a vision for 2020 with respect to:
• the future place of alcohol in our social and cultural environment
• how we may be using alcohol 15 years from now 
• strategies that can be put into place to achieve the envisioned culture change.

The report is structured in four sections:

Section 1: Conference Overview: provides:
• an outline of the rationale for Thinking Drinking 2020
• the context for Thinking Drinking 2020
• an overview of the conference aims
• a summary of the presentations at the conference
• reflections on the conceptual approach and shape of the conference and how the conference dialogue

was received and interpreted.

Section 2: Conference Roadmap: provides a broad overview of the material presented at the conference,
to serve as a recapitulation for delegates, and as an outline of content for those who did not attend the con-
ference. Section 2 is supplemented with Appendix 2: Presenters and Abstracts, page 28.

Section 3: Key Themes and Trends: presents the rapporteurs’ reflections in the form of a critical and
interpretative summary of the key themes and trends that emerged through the conference, including: 
• reflections on the purpose of the conference
• achievement of conference aims
• a summary of major issues raised/considered
• leading matters for decision
• areas of controversy/disagreement.

Key themes and trends have been identified based on the structure of the conference program, the con-
ference dialogue and feedback from delegates. This includes matters raised during the final plenary session,
‘where to from here?’ which included a verbal synthesis of conference outcomes made by the rapporteurs
and reflections and comments from delegates.

The way themes have been organised in this report largely follows the chronological order in which they
arose during the conference, and reflects the inter-relationships between them.

Section 4: Thinking Critically About the Future: 2020 and Beyond: identifies issues highlighted at the
conference that warrant further deliberation, including: 
• culture change and how Australian society is changing
• developing a vision for the future that will transform Australia’s drinking culture and reduce the harms

associated with alcohol misuse in the Australian community.

We intend this report to function as a comprehensive account of the conference and provide ‘directions’ for
all stakeholders: policy makers; politicians; government officers; professionals and frontline workers in the
health, welfare and education sectors; and others whose work is affected by alcohol policy and alcohol
issues. 

This report aims to draw together clear conference outcomes in the form of practical recommendations
for alcohol policy and programs that can be implemented in the near future, in the interest of sustainable,
long term results.
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C U R R E N T  ‘ S T A T E  O F  P L A Y ’

The following data provide an indication of the context in which the Thinking Drinking: Achieving Cultural
Change by 2020 conference was framed.

Australia – a snapshot of our drinking
Findings from the 2004 National Drug Strategy Household Survey (AIHW, 2004) indicate that 83.6 per cent
of the Australian population aged 14 years and over had consumed alcohol in the previous 12 months.

Patterns of alcohol consumption
• Based on per capita alcohol consumption, Australia is ranked 23rd of 58 countries surveyed.
• Since 1980 Australia’s consumption has decreased by 24 per cent in comparison to the UK where con-

sumption has increased by 31 per cent.
• Australia’s consumption patterns have remained relatively stable for the past 10 years, following a

decline in consumption in the early 1990s.

Risk of alcohol-related harm, 2003–04
• Ten per cent of the Australian population aged 14 years and over consumed alcohol at a level that places

the drinker’s health and safety at risk in the long term.
• The majority of the Australian population aged 14 years and over consume alcohol at risky or high-risk

levels for short-term harm compared with risk for long-term harm.
• Eighty-two per cent of alcohol consumed by 14–17-year-old Australians, and 80 per cent of that con-

sumed by 18–24-year-old Australians is at risky levels.
• Young female Australians (12.3 per cent) were more likely than young male Australians (7.7 per cent) to

consume alcohol at risky or high-risk levels.
• Regular strength beer and spirits are the most commonly consumed beverage in risky drinking, and low

strength beer the least commonly consumed.
• Since 1990, rates of alcohol-attributable death have decreased overall in Australia (AIHW, 2004;

Stockwell, 2004; White & Hayman, 2004).

A  R E P O R T
O N  T H E  C O N F E R E N C E
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Figure 1  Overall per capita
alcohol consumption, 
1991/92 – 1998/99 
Source: (Stockwell, 2004)

Figure 2  Per capita 
consumption of total beer
Source: (ABS, 2000)
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Change in the type of alcohol used by Australians
• Wine and spirit consumption has increased in the past 10 years.
• Full strength beer consumption has decreased, light beer consumption has increased.
• Forty per cent of Australia’s beer market comprised beers of <3.8 per cent alcohol in 2000.
• Thirty-seven beer brands in Australia have an alcohol strength between 0.9 per cent and 3.7 per cent

(Chikritzhs et al., 2003).

Increase in alcohol accessibility
• Proliferation of liquor outlets and extended trading hours has resulted in greater accessibility to alcohol

in Australia in recent years.

Change in Australian young people’s drinking patterns, 1998–2001
• Females aged 14 to 17 years who drank at risky and high risk levels increased from 1 per cent to 9 per

cent
• Males aged 14 to 17 years who drank at risky and high risk levels declined from 5 per cent to 3 per cent
• Alcohol-related hospitalisation rates are consistent with rates of hospitalisation for females aged 15–19

and 20–24 increasing by 4 per cent and 7 per cent, respectively, for the same time period, whereas male
rates decreased (Chikritzhs et al., 2003).

Prevalence of alcohol use by secondary school students, 2002
• The most common type of drink for 12–17-year-old Australians is spirits, both premixed and un-premixed.
• From 1999 (23 per cent) to 2002 (47 per cent) a significant increase in the consumption of pre-mixed

drinks in both male and female Australians occurred (White & Hayman, 2004).

Fetal Alcohol Spectrum Disorder
• The increasing prevalence of risky drinking by young Australian women has raised concerns about the

potential for increased incidence of fetal alcohol spectrum disorder.

Indigenous population
Although there is considerable regional variation: 
• similar proportions of Indigenous and non-Indigenous Australians report that they have never drunk alco-

hol or drink occasionally
• fewer Indigenous people are regular drinkers, but
• among regular drinkers a much higher proportion drink at risky levels, which contributes to a relatively

greater proportion of Indigenous alcohol-related health problems
• Indigenous Australian youth are 2.3 times more likely to die from alcohol-related causes than non-

Indigenous youth
• alcohol-related deaths have been decreasing for non-Indigenous youth, but there has been little decrease

in Indigenous deaths since 1994 (Chikritzhs & Pascal, 2004).

xi
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1. C O N F E R E N C E  O V E R V I E W

1

A unique international conference, Thinking Drinking: Achieving Cultural Change by 2020, was hosted by the
Australian Drug Foundation in Melbourne, Australia, 21–23 February 2005. The conference served as a call
to action for those with an interest in seeing alcohol placed ‘back on the agenda’ with respect to future pol-
icy, programs and practice.

Thinking Drinking 2020 emerged from recognition of the growing harms and subsequent personal and
community losses resulting from the consumption of alcohol at risky levels and in risky patterns. It repre-
sented an important milestone in efforts to initiate change for improved public health.

A focus on drinking culture
The conference aimed to focus attention on the present drinking culture within Australia and New Zealand,
and on the aspects of those cultures that foster socially debilitating alcohol-related harms. The intention was
to frame alcohol issues in a policy context and to begin to form an agenda for the development of innova-
tive, well-considered alcohol-related policies that are oriented to the future. The conference was designed
to consider the notion of culture change and how important aspects of our culture might change or be
changed in relation to alcohol.

A refreshingly broad approach
The Thinking Drinking 2020 conference featured a refreshingly broad approach to the consideration of alco-
hol issues. More than three hundred delegates were encouraged to look toward the year 2020 to forecast
the place and value that alcohol will have in the Australian and New Zealand cultures, and in the lifestyles
of our populations.

In recognition of the multifaceted, complex nature of alcohol consumption and related harms, the con-
ference program and presenters raised matters well beyond the confines of the field of alcohol and other
drugs.

Multidisciplinary contributions 
Experts and generalists were brought together from multiple arenas to explore the cultural, social, histori-
cal, political and economic influences that will shape the way we will deal with alcohol in the future. They
included futurists, economists, sociologists, marketers, public health and alcohol researchers, and frontline
workers in the sectors of public health, alcohol and other drugs (AOD), youth, welfare, health promotion and
education.

Key areas examined included globalisation and economics, media, marketing and communication,
lifestyle and leisure, legislation, regulation and political issues, historical trends, and social structures.
Alcohol-specific epidemiological research was utilised to provide evidence of the growing need to re-focus
attention on issues pertaining to excessive or harmful consumption of alcohol, against a backdrop of over-
arching sociological issues to provide a framework for setting directions to improve public health outcomes.

The social and cultural context of alcohol consumption was thought paramount in shaping changes to
lessen the impact of alcohol-related problems in Australia and New Zealand. Noteworthy changes in the
context of alcohol consumption that have occurred in recent decades include:
• where, how, when and by whom alcohol is consumed
• the ‘drinking culture’
• the products consumed
• the targeted marketing to distinct sub-populations within the broader social environment
• the increasing levels of harm experienced by certain populations.

The conference noted that as many alcohol-related challenges confronting Australia and New Zealand
are generic to the developed world, we may learn from our international counterparts; however, other alco-
hol issues are culture-specific, which necessitates developing innovative solutions of our own. 

Conference delegates were asked to explore this question:

“How do we develop a new type of paradigm around the location and complexities
of alcohol that accommodates more than simply a polarised view of abstinence on
one hand and ‘problem’ drinking or ‘alcoholism’ on the other?”



The challenge in answering the question was highlighted by recognition of the range of issues that need to
be accommodated in the development of feasible alcohol policy.

Presenters and delegates traversed new territory on each of the three days of the conference.

While the focus of the conference was on broad issues, it was grounded at the outset in the presentation
of moving real life stories. The most poignant, funny and delightful of these was the presentation made by
Tracy Bartram. Bartram, an icon of modern Melbourne womanhood, described her embodiment of many of
the central features of Australia’s drinking culture. With earthy humour, she related how she had become
alcohol dependent, and how her life as a high-profile radio announcer, entertainer, comedian and raconteur
had pivoted around alcohol. 

Bartram graphically described how heavy alcohol use permeated all aspects of her social and profes-
sional life until it became obvious that it was damaging herself and her family. She reflected on her family
history and the impact of exposure to risky drinking by key role models at an early age.

Delegates were further reminded of the power of ‘real stories’ when Senator Andrew Murray spoke mov-
ingly of his own realisation about the high level of alcohol problems amongst Indigenous people who have
been sexually and physically abused.

Prompted by future-based discussions, presenters and delegates began to consider a tangible vision for
the future that includes the consumption of alcohol, yet in a manner that minimises harm. From this posi-
tion, the key question ‘how do we change a culture?’ came to the fore. Delegates were invited to identify
which aspects of the current drinking culture they wished to change, and to consider which aspects are
capable of being altered in the near or medium future. 

Thinking Drinking 2020 prompted delegates to question:

Feedback and reflection from delegates and presenters alike indicated that the Thinking Drinking 2020 con-
ference was perceived as an important preliminary step in re-evaluating the place and value of alcohol in
our culture.

In parallel with the conference was the development at the national level of a new National Alcohol
Strategy. A workshop representing the first phase of the development of the new National Alcohol Strategy
was held at the conference and attended by representatives of various health bodies and industry groups. 

Thinking Drinking 2020 took a first step in establishing new directions for policy. The next step forward
is identification of the ‘how to’ – identifying what is new about the ideas that have emerged through Thinking
Drinking 2020 relative to what has been tried previously, and to make recommendations on what may be
worth pursuing in the future. As noted by a keynote speaker:

A  R E P O R T
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Day 1: focused on broad social and geo-political issues and how they
may impact on alcohol use and policy responses

Day 2: revisited familiar material, such as approaches that have been
trialled and reflections on traditional perspectives 

Day 3: centred on broader considerations of our position around alco-
hol and the associated changes that are required for the future.

“It was interesting to hear
Tracy Bartram and her
comments about her prob-
lems with alcohol, there
has been a push to move
away from words or
‘labels’ such as ‘alcoholic’
‘co-dependent’ and being
‘in treatment’. There
appeared to be a lot of
affirmation with her from
the audience, maybe we
need to acknowledge that
those words have mean-
ing for people, they may
need to continue to play a
role in developing or
redefining our culture
around alcohol”

“In thinking about the future and about our strategic or policy responses to it, we
need to consider not only the current knowledge we have of the past and present
but also the images we hold of the future, as well as the explanatory frameworks we
use to develop these ideas and images, because all of these factors have an 
influence on our decision and policy-making in the present”.
(Dr Joseph Voros, Australian Foresight Institute, Swinburne University)

“If we are not happy with the way things are, what are the things we want to
change; and how can such change be achieved? ”

(Feedback from a delegate fol-
lowing Session 1: Perspectives
on the Future, day 1 of the con-
ference)



2. C O N F E R E N C E  R O A D M A P

3

To assist with introducing the reader to the themes and issues discussed at Thinking Drinking 2020, the following summary is provided in the
form of a ‘conference roadmap’. The roadmap ‘tracks’ the material covered over the three days of the conference, whilst Figure 3 (below) indi-
cates progress made towards ‘the target’ – sustainable reduction in alcohol-related harms through targeted policy and programs.

The roadmap corresponds with Appendix 1: Conference Program (page 22) and Appendix 2: Presenters and Abstracts (page 28).

Figure 3 is to be interpreted in conjunction with the Conference Roadmap outlined on the following pages.
The target represents the focus of our deliberations across the three days of conference dialogue. On each of
the three days we traversed new territory, moving toward the ‘future’, which is depicted by the ‘bull’s eye’ of
the ‘target’, and made progress toward the broad goal of sustainable reduction in alcohol-related harms
through targeted policy and programs.

Figure 3 ‘Hitting the target’

The
Future:

2020

The bull’s eye =
sustainable
reduction in 
alcohol-related
harms through
targeted policy
and programs

Day 1: Macro-level discussion:
centred on broad ‘bigger picture’
issues and how they may impact on
alcohol use and policy responses to it.

Day 2: Micro-level discussion:
consisted of reflection on pre-existing
knowledge about alcohol and its vari-
ous affiliations.

Day 3: Macro-level discussion:
began to consider developing a vision
for the future.

Day 3

Day 2

Day 1

21–23 February 2005Thinking Drinking 2020 Conference 
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Opening ceremony
The conceptual difference between Thinking Drinking 2020 and previous
approaches was realised early in the conference proceedings.
Conference organisers’ recognition of the need to bring an innovative,
future-based view to alcohol use and alcohol-related problems was 
clearly reflected through the program. 

The importance of ‘real stories’ and of de-stigmatising the reasons for
consuming alcohol permeated the conference. The seed for this focus was
sowed during the conference opening. The invitation to participate was
extended – beyond the Alcohol and Other Drugs (AOD) field – to futur-
ists, people from disciplines not typically associated with AOD – bringing
a new creative perspective to the task of considering cultural change.

Perspectives on the future
‘Futurists’ and other social researchers set the broad context in which
possible directions for alcohol policy and programs could be examined
and debated by presenters and delegates – ‘setting the scene’ for the
conference by stimulating future-based deliberations in preference to
reworking ‘old ground’. Delegates were prompted to confront the likely
social, cultural and economic changes that have, and will, impact on
future alcohol production, marketing, consumption and the implications of
this for our communities.

Broad cultural perspectives
Discussion centred on the need to think critically about culture; to re-visit
the place of alcohol in our culture and to discuss the cultural changes
that are needed to reduce the enormous burden of alcohol problems on
the community. 

Deliberations surrounding the context in which culture change takes
place and how to change intrinsic cultural and lifestyle norms and values
through ‘selling the proposition of change’ to the community were
flagged and were elaborated during day 3.

Change – past and present
In considering the future place of alcohol in our community, delegates
were reminded not to ignore the lessons of history and to remember the
gains that have been made with respect to alcohol-related harm and pat-
terns of consumption – we have made more gains than losses.

From discussion in this session delegates were encouraged to consid-
er and reflect on what has worked in the past and how this knowledge
may be used to develop strategic directions for the future.

Prospects for change
Discussion on specific areas for change in the concurrent sessions of day
1 included:
• licensed premises •   the workplace
• sporting settings •   public spaces 

Policy issues
Reviewing alcohol policy and setting new directions for the future was a
fundamental aim of Thinking Drinking 2020. Influences on alcohol policy,
and the processes by which it is formed, was a recurring theme through-
out the conference program and was elaborated on during day 2.

Deliberations surrounded: policies that are likely to reduce alcohol-
related harm, those that may induce culture change and, conversely, how
culture and societal norms shape policy, the role of the government in
forming alcohol policy and, more significantly, the importance of govern-
ment being provided with sound evidence on which policy can be based.

Through presentations made by international policy experts, attention
was drawn to the need to focus on the future when preparing, formulating
and promoting alcohol policy as it is not the past that we wish to affect. 

The role of law enforcement was explored and delegates were
reminded that the aim of alcohol policy is not to eliminate alcohol from
society, but rather to contain problems. From this delegates were asked
to consider the effect of alcohol controls on the population – who is
affected? Is the effect proportionate to the problem?

The importance of data collection at a national level as a means of
determining the scope and effect of a national alcohol policy was high-
lighted and current data collection efforts were acknowledged.

Delegates were encouraged to consider issues such as: the role of
the various alcohol industries in relation to the development of alcohol
policy; the impact of taxation policy on alcohol consumption; the role of
community opinion in the development and implementation of alcohol
policy; and the possibility of developing a framework convention on alco-
hol in Australia. 

Challenges for the creation of alcohol policy were investigated on day 3.

European policy developments
Presentation of developments and reflections on the challenges and suc-
cesses of policy development from a European perspective recognised
that alcohol policy is an issue across Western society and utilised a ‘learn
from your neighbour’ perspective.

Implications for populations
Consideration of policy issues relative to specific population groups consum-
ed the early afternoon of day 2, with focused discussion in the areas of:
• Indigenous populations •   Australia’s next National 
• youth populations Alcohol Strategy workshop

Implications for the future
Two specific issues were canvassed:
• alcohol taxation reform: •   the legal drinking age: 

is there a future? is it too low?
and an open forum session which provided delegates with an opportu-
nity to have their say saw the conclusion of day 2.

Macro-level discussion 
Day 1 focused on broad social and geo-political issues and

how they may impact on alcohol use and policy responses.
Discussion purposively did not focus on alcohol but on broader

perspectives in order to ‘set the scene’ for the anticipated 
future-based deliberations to follow on days 2 and 3. 

Micro-level discussion 
Day 2 revisited familiar material, such as approaches that

have been trialled and reflections on traditional perspectives –
both locally and internationally. 

Day 1:
Monday 21 February 2005 

Day 2:
Tuesday 22 February 2005 
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Public communication
Delegates were reminded of the context in which cultural change
needs to occur through presentations that considered including social
marketing techniques in relation to alcohol, and the effect of them on
particular populations.

Delegates were advised about how the marketing of alcohol may
prevent the building of political and popular support for measures
required to reduce the extent of alcohol-related harm. Conversely,
social marketing techniques may be utilised in a prevention setting, in
the following areas:

Future communications
• communicating for prevention
• communicating with parents
• communicating with young people

Implications for the future
• learning from successful change; using the public health mod-

els of action over tobacco, road trauma and skin cancer where suc-
cessful change has occurred/is occurring as examples, and

• strategic challenges for alcohol policy, raised items for consid-
eration in the development of future 
policies and plans for action.

Conference closing
The final plenary session included a verbal synthesis of conference out-
comes from the rapporteurs and reflections made by the conference
organisers, as well as an opportunity for ‘open-floor’ feedback and com-
ments from delegates.

Where to from here? 
How can we carry through with the momentum that was created
by the conference for tangible outcomes in the future?

Considerations
• What is new about the ideas that have emerged through Thinking

Drinking 2020 relative to what has been previously tried? 
• What recommendations regarding what may be worth pursuing in the

future can be made?

Refer to Section 4 of this report, page 19.

Macro-level discussion 
Day 3 began to focus on broader considerations of our 

position around alcohol and the associated changes that are
required for the future. 

The target = sustainable 
reduction in alcohol-related harms

through targeted policy 
and programs

(See Figure 3, page 3). 

C O N F E R E N C E  R O A D M A P

Day 3:
Wednesday 23 February 2005

The Future…
2020 



3.1 C H A N G E
A central theme of the conference was change – change from a cultural, rather than an individual perspec-
tive. The notion of change has received considerable attention in the AOD field over recent decades.
However, most efforts, either in terms of treatment or prevention, have largely been directed to the behav-
iours of individuals, with comparatively little work undertaken in relation to the cultural context in which
drinking behaviours occur.

Moreover, many issues pertaining to cultural change are about ‘big’ questions and should not, at least
initially, be restricted to a narrow focus on alcohol alone. This was the jumping off point for this conference.

Joseph Voros (Australian Foresight Institute, Swinburne University) introduced the notion of change from
a futurist perspective during the first session of the conference. He asked conference delegates to step back
from considering how to change our culture, and suggested they first develop a vision of the future culture
that they wanted. 

Layered analysis
Voros introduced the notion of ‘layered analysis’ as a tool for identifying multiple levels requiring attention in
the description and analysis of a problem (see Figure 4 below). He offered it as a method or framework for
thinking about the future and cultural change, and outlined key questions for consideration including:
• what is the problem?
• what is the solution to the problem?
• who can solve it?
• where/what are the sources of information for understanding/solving the problem?
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3. K E Y  T H E M E S  A N D  T R E N D S

A range of key themes were identified across the three days of the conference. While not exhaustive, key themes to emerge were:
1. Change

2. Culture

3. Materialism and Individualism

4. Globalisation

5. Economics and Consumerism

6. Marketing, Media and Connectedness

7. Historical Trends / Issues for the Future

8. Legislation and Regulation 

9. Policy.

Figure 4 Layered analysis

Source: Voros, 2005, adapted
from Inayatullah, 1998 and
Slaughter, 1999, used with 
permission.

These themes are discussed in more depth below.



Voros also introduced the notion of alternative futures. These alternative futures are depicted in Figure 5
(page 7) and included the:
• possible
• plausible
• probable
• preferable.
Our ideas and images for the future are related inextricably to the values we hold, and as values differ we
can expect people to disagree about the shape of the ideal future. 

Entertaining ‘ridiculous’ ideas
Voros invited delegates to take the widest frame in thinking about the future and not to discard ideas
because they seem ‘ridiculous’. He said the most useful ideas can appear at first glance to be outlandish
because they are novel.

Use of empirical data based on past events and identification of trends are relevant when thinking about
the future, but Voros warned delegates not to assume that the future will be a continuation of the present.
He said there is an element of ‘potential’ in thinking about the future and he stressed that the future is not
pre-determined, inevitable or ‘fixed’. 

Voros concluded his presentation by asking conference participants to think critically about the future
over the next three days by considering:
• what are your guiding images for the future?
• what type of future(s) are you concerned with?
• what ‘truly ridiculous’ ideas have you seen/heard?
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Figure 5 Types of alternative
futures
Source: Voros, 2003 used with
permission.

What is it about the focus
on young people? There’s
the statistics and the 
culture of course, but as
Robin Room said, we
need not to ‘pick on’
young people and should
target the adult 
population as well. I’m
thinking of Joseph Voros’
talk yesterday – what’s
the discourse around
young people? What are
the myths and metaphors
that are in operation
here? This might give us
some insights or opinions
as to what approach we
might take (useful, 
ridiculous ideas…)
(Feedback from a Delegate fol-
lowing Session 5: Policy Issues,
day 2 of the conference)

Incorporating a futurist, someone from outside the AOD field who is unencumbered by alcohol
data, was a well-planned inclusion in the conference program. It was intended that Voros would
bring a new creative perspective to the task and would bring a disciplined approach to thinking
about the future that the professionals in the AOD field may be unaware of. Feedback from dele-
gates indicates that Voros was well received, as substantiated by the following excerpts: 

“Joseph Voros – absolutely fantastic! I am very impressed that the conference organisers have taken the ‘broader’ view on alcohol”

“The presentation on ‘thinking about the future’ really opened things up.”

“The ‘futures’ presentation was excellent. The opportunity to build on Voros has been lost by the ‘group’ as a whole but I can take
this into my educational setting to influence policy, programs and pedagogies”

“Great start conceptually. Wonderful ‘big picture’ thinking.”

W H A T  T H E  D E L E G A T E S  T H O U G H T …



3.2 C U L T U R E
Transforming culture
Thinking Drinking 2020 challenged speakers and delegates to grapple with the difficult and elusive concept
of ‘culture’. With much research pointing to the role of culture in shaping the epidemiology of alcohol use
(Room, 2000), as well as the distribution and experience of various alcohol-related risks and harms (Babor
et al., 2004), the problem of cultural change remains central to any serious attempt to transform the ways
in which Australian and New Zealand societies manage alcohol use in the community (Stockwell, 2004).

In opening the conference ADF CEO Bill Stronach emphasised the vital importance of cultural change in
effecting lasting reductions in risky alcohol consumption in Australia and New Zealand. Stronach acknowl-
edged the difficulties associated with any attempt to identify the rudiments of culture, let alone plan for
effective cultural change. 

Taking up this challenge, Richard Eckersley, Robin Room and Fran Baum provided delegates with con-
ceptual tools for thinking critically about the concept of ‘culture’. Defining culture as the means by which
humans bring ‘order and meaning’ to our lives, Eckersley noted that culture provides a way of making sense
of the world around us. Sociologists and anthropologists traditionally define culture as comprising:

Considering culture change
Many conference speakers sought to flesh out these customs and norms, and described elements of
Australian and New Zealand ‘drinking cultures’. Each speaker presented new ideas for thinking about cul-
tural change along with the difficulties likely to be associated with achieving such change. 

Robin Room also encouraged delegates to consider the moral authority required to lead any broad-based
movement for cultural change. Room challenged delegates to tackle this problem of moral authority head-
on in developing programs and strategies for cultural change. Meanwhile, Papaarangi Reid cautioned against
cultural chauvinism in debating cultural change. Reid highlighted the diversity and multiculturalism that
Australians and New Zealanders celebrate as a crucial value in contemporary political and social debates.
Reid challenged delegates to identify precisely whose culture we might seek to change and why – echoing
Room’s contention that cultural change is primarily a question of morals and values. It was recognised that
those seeking cultural change will need to engage with questions of morals and values, as well as politics
and economics, in striving for cultural change. 

In thinking about achieving cultural change by 2020, many speakers sought to identify the most impor-
tant contemporary trends and currents in Australian and New Zealand culture. Important here was the view
that broad patterns of alcohol consumption, and related risks and harms, are shaped by a number of com-
plex social, economic and political forces including globalisation, liberalism and demographic changes such
as multiculturalism and the ageing population. For example, Richard Eckersley and Fran Baum spoke of a
growing individualism in Australian society, whilst Barry Jones canvassed the shifting quality of time and
Brian Easton highlighted the changes wrought through globalisation. These broader cultural shifts have had
significant impacts for both communities and individuals in shaping the ways in which alcohol is consumed,
and the nature of alcohol-related harms.

These macro-level cultural changes were highlighted as having had enormous impacts on the health and
well-being of ordinary citizens. Eckersley and Baum argued that the valorisation of individualism and mate-
rialism in our culture can be linked to an increase in depression and other mental health disorders, of which
alcohol misuse is a significant sequela. Despite consistent increases in personal incomes in recent decades,
citizens have not necessarily experienced the commensurate shift in happiness and well-being that might
have been expected to spring from increased affluence. 

Baum stressed that growing inequalities in Australian society have been consistently linked to inequities
in the key indices of health and well-being. Chief amongst these is the link between economic disadvantage
and substance misuse. Eckersley, Baum, Peter d’Abbs and others stressed that any effort to achieve cultural
change in relation to alcohol consumption must consider questions of individualism, materialism and social
and economic disadvantage. 

A  R E P O R T
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“a way of life…made up of habits, customs and norms as well as the material
goods that a society produces” (Giddens, 1997).

“I enjoyed that Fran Baum
and Richard Eckersley
took a wider perspective
on the issue. Good to
begin with wider 
perspectives before hom-
ing in on the narrower
issues”.
(Feedback from a delegate 
following Session 2: Broad
Cultural Perspectives, day 1 of
the conference)



Challenges of culture change
A complex array of challenges associated with cultural change – conceived at either the macro or the micro
level – emerged throughout the three days of conference dialogue. Focusing on some of the more specific
(or micro) cultural norms surrounding alcohol misuse, Bill Stronach and Mike MacAvoy spoke of the manner
in which culture works in both Australia and New Zealand to maintain risky drinking practices. MacAvoy
identified a range of social and cultural norms that effectively reinforce irresponsible alcohol consumption,
particularly among the young. Providing another example, John Rogerson spoke about the modelling of irre-
sponsible alcohol consumption by elite sports people and similar behaviour in community sporting clubs.
Bernie Ward and Tom Carroll highlighted the importance of families in shaping community attitudes to alco-
hol and the role of parental modelling of drinking behaviour in particular. Other speakers examined the role
of alcohol marketing and promotion in giving expression to Australia’s drinking culture, often in ways that
reinforce a culture of alcohol misuse or excess. 

Echoing these observations, keynote speakers concurred that effective cultural change must be driven
by a fundamental shift in the cultural norms that underpin risky drinking patterns. Paula Snowden, in pre-
viewing a new social marketing strategy soon to be launched in New Zealand, argued that the whole com-
munity must take responsibility for identifying solutions to alcohol misuse. This ‘whole community’ approach
is depicted in Figure 6 below.

Surveying the range of social, economic and political costs associated with alcohol misuse in the commu-
nity, Snowden and others concluded that the community needs to reassess what is ‘socially acceptable’ in
relation to the consumption of alcohol. This position raised a number of important questions, including:

Each of these questions was further explored over the three days of conference dialogue.

Levers for cultural change
A key concern for many speakers involved identifying the most effective levers for cultural change. Most
speakers agreed that cultural change is likely to be difficult, taking years, if not decades, to achieve. It was
also largely agreed that cultural change will require a variety of co-ordinated approaches, drawing together
stakeholders across many different interrelated sectors. With respect to the prospect of achieving cultural
change by 2020, the conference closed on the note that real and lasting cultural change will require inte-
grated community-based approaches that combine a range of health, social and economic policy levers.

K E Y  T H E M E S  A N D  T R E N D S
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Figure 6 Change the culture, 
a role for everyone
Source: ALAC, 2005, internal
document, used with 
permission.

• how might the community work to shift the social norms surrounding alcohol
use and misuse?

• what might this cultural change look like?

• what are the most effective means of achieving cultural change by 2020? 
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There are many different cultures in Australia, especially in relation to alcohol. Different groups attach dif-
ferent values to alcohol and its role in their lives. Culture is about values, the social understandings or rules
that connect us, and the importance and worth of various activities, objects and experiences. To consider
culture change without considering values is, at best, a hollow exercise. Most discussions at the conference
were really about lifestyle change, and specifically about how people use alcohol. The focus was on how to
get people who misuse alcohol to change their use of alcohol, to choose a different lifestyle or to change
their existing lifestyle, in which alcohol has a different role. This is not culture change per se.

The keynote speaker to most clearly address the heart of culture change was Fran Baum, who talked
about inequity and economic rationalism, the values that inform our notions of success and failure and the
place of the spirit and the soul. The challenge for anyone who talks about changing culture is to put forward
a range of alternative values around alcohol that engage with what is most important to us, our sense of
ourselves, pleasure, safety, enjoyment, connectedness, belonging and being loved.

3.3 M A T E R I A L I S M  A N D
I N D I V I D U A L I S M

An important theme of the conference was the role that materialism and individualism play in contemporary
life. The ‘role and location of alcohol’*, and any attendant problems, were then examined from this 
perspective. Tensions between individualism (and its bedfellow, materialism) on the one hand, and collec-
tivism, on the other, have long historical roots in social, political, and ideological divides. Richard Eckersley
noted that individualism:

Eckersley acknowledged that not all the effects of individualism have been destructive in modern society
(e.g. it has had benefits with respect to human rights, self-determination and political participation), but
argued that many cultural forces associated with individualism pose serious risks to health and well-being.

While Eckersley conceded that it is sometimes difficult to determine patterns of causality when complex
social change is under analysis, his central thesis was that the modern emphasis on individualistic, materi-
alistic values and aspirations has created something of a ‘meaning’ void in the lives of individuals – and
indeed of communities as a whole. In a highly consumer-focused society, it is easy to feel that lack of mate-
rial possessions and success is the void that needs to be filled. This is perhaps particularly so in postmod-
ern Australia, where improved physical health and material comfort sit alongside the paradoxical evidence
of diminishing mental health, particularly in young people (substantiated, for example, by high rates of youth
suicide).

The postmodern world is less predictable than the world inhabited by people growing up in the middle
of the 20th century. Globalisation, the ‘information superhighway’, and threats (or actual instances) of inter-
national terrorism provide the big-picture backdrop for the dramatically altered structure and stability of fam-
ilies, ongoing tensions in gender roles, and a general loosening of extended family ties. All of these changes
promote (and are promoted by) a cultural shift towards individualism, both in the opportunities afforded for
self-gratification and in the apportioning of blame when things go wrong.

Alcohol and its role in social connectedness
In this broader context, consideration was given to the emphasis placed on one’s sense of connectedness
as a protective factor with respect to mental health, particularly for young people. Connectedness, once
founded in strong family ties (nuclear and extended) and participation in traditional institutions such as local
churches, was noted to have fallen victim to the trend towards individualism, and now needs to be active-
ly constructed as a means of promoting well-being. Eckersley observed that many recreational drugs func-
tion to ‘dissolve the boundaries of self ’ and speculated therefore that some of the attraction of recreational
drug use (including the use and misuse of alcohol) may lie in the sense of connection with others that
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“places the individual, rather than the community or group, at the centre of a
framework of values, norms and beliefs, and celebrates personal freedom and
independence” (Eckersley, 2004). 

* This phrase refers to the way alcohol is perceived by the community at large and the extent to which its use is
sanctioned or not and under what circumstances.



ensues. Paula Snowden echoed this notion of the social affiliation
or connectedness that can be gained through use of alcohol
through her presentation on social marketing in relation to alcohol.
The different functions that alcohol can fulfil are depicted in Fig-
ure 7.

While not explored in great depth at the conference, it is impor-
tant to consider both the issue of declining social connectedness
(and its implications for health and well-being) and the role that
alcohol may now play as a facilitator of social connection.

The important question arose:

Proponents of the world view that places individuals at the centre of their own destiny argue for a ‘free mar-
ket’ approach to alcohol marketing and consumption, and advocate for a minimalist approach to government
intervention. This position was argued by the Honorable Christopher Pyne, Parliamentary Secretary to the
Minister for Health and Ageing. Pyne observed that ‘Australia is a free society, and each infringement of indi-
vidual freedom damages the philosophical basis of our nation’ and that the benefits of state intervention
must be weighed against the costs. It is not absolutely clear, however, what is meant here by ‘free’, as most
of us readily concede a number of ‘freedoms’ for the benefit of the greater good – e.g. the ‘freedom’ to drink
and drive, the ‘freedom’ to drive at 100km/hour in a suburban street, the ‘freedom’ to drive without a seat-
belt, and even the ‘freedom’ to mow our lawns at 7 o’clock on a Sunday morning! 

In an individualistic society, responsibility is placed at the feet of individuals, whereas a collectivist view
sees government having a stronger role in the framing of polices that promote well-being of the individual
as a consequence of greater community well-being and mutual responsibility. This may necessitate some
restriction of individual autonomy, even the sacrifice of some commercial or corporate benefits, but in the
interests of greater community harmony, stability, and well-being – parameters that need to be measured
by more subtle means than simple economic indicators or measures of life expectancy. Policies aimed at
achieving such outcomes also require bipartisan political support and sustainment over a period of many
years, irrespective of which political party is in government. 

While not contesting the evidence about harmful levels of alcohol consumption in Australia, particularly
amongst young people, Pyne placed responsibility for regulating the behaviour of young people at the feet
of families, and rejected what he described as calls for government to ‘micro-manage’ human behaviour.

It was evident that there is a need to achieve a balance between individualism and collectivism, between
the rights of the individual to self-determination, and the provision of support and assistance to those who
lack personal, social and informational resources relevant to maintaining good health.

Australia is not a classless society and there is extensive evidence that attests to health inequities in
marginalised and economically disadvantaged groups. Indigenous Australians are one such group, and oth-
ers comprise those living in rural and regional areas, some populations from non-English-speaking back-
grounds, and children reared in circumstances of social and economic disadvantage.

Fran Baum issued a cautionary note, arguing that rising income levels and the ‘conspicuous consump-
tion’ often associated with it have created some new problems. Baum focused on the growing income
inequalities discernible in many Western nations, arguing that nations with significant income gaps between
the rich and poor typically experience concomitant health inequalities. Baum noted that individuals from
lower socioeconomic strata have consistently poorer health, measured across almost all available indices,
than those with higher incomes. With economic inequality seemingly on the rise in Australia and New
Zealand, Baum argued that health inequalities are likely to rise too. While Baum concluded that such health
inequalities are likely to impact on substance misuse and addictions in coming years, the evidence for this
is equivocal for alcohol related problems in Australia.

3.4 G L O B A L I S A T I O N
Globalisation, a key feature of contemporary social, economic and political life, remains central to a range of
significant alcohol policy debates. Globalisation is transforming both the alcohol industry itself, including the
manner in which new alcoholic beverages are produced and marketed, and the distribution and patterns of
alcohol use and related harms. A number of conference speakers addressed these issues and attempted to
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Figure 7 Why we drink
Source: ALAC, 2005, internal
document, used with 
permission.

What does this tension between individualism and
collectivism mean for government policy making? 



map out the likely impact of globalisation on drinking cultures by 2020.
Fran Baum, Brian Easton and Peter d’Abbs, noted that globalisation comprises a series of overlapping

social, economic and political processes. Globalisation as it developed in the post-war economies of
Western Europe and the Americas entailed the closer integration of financial and commodity markets as a
precursor to closer cultural and political integration (Micklethwait & Wooldridge, 2000). This integration has
also involved the merger and consolidation of major trading corporations such that many industries are now
dominated by a small number of conglomerates.

The rise of multinational corporations is manifest in the alcohol beverage industries. Many speakers
argued that further consolidation is likely in coming years. Easton maintained that we are likely to witness
increasing concentrations of market share in a relatively small number of multinational corporations.
Easton stressed that as these corporations become more active across national borders they are likely to
seek greater influence in international alcohol policy debates. He also noted that product diversification is
likely to continue in coming years as competition increases between a smaller number of large corporations.
This is likely to result in the more aggressive targeting of market segments such as young women and dual-
income professional couples.

Easton predicted that the alcohol products market will become even more diverse and congested by
2020, presenting an expanding array of product choices for consumers. This diversification will be accom-
panied by carefully targeted and aggressive marketing and promotions efforts designed to grow individual
producers’ ‘share of throat’.

On the subject of alcohol marketing, David Jernigan described some of the more innovative marketing
strategies in the USA, arguing that they are likely to appear in the Australian market soon, see Section 3.6
(page 14) for examples. Jernigan said alcohol marketing and promotion in the USA is increasingly targeted
at young people and the industry will continue to produce new products for that market. As the industry will
likely resist pressure for the re-regulation of marketing and promotion, several speakers (Jernigan, Easton,
Baum and Roche) stressed the need to maintain a critical scrutiny of the global industry, particularly its
attempt to attract younger drinkers, and, more specifically, young females.

Global drinking cultures
Jernigan noted that the globalisation of the alcohol industry is reflected in the growing convergence of mar-
keting and promotional strategies around the world. Easton and d’Abbs agreed that demographic changes,
including patterns of global migration and cultural exchange, as well as the globalisation of popular culture,
is leading to the emergence of global drinking cultures. Whereas historically, individual nations and cultural
communities have exhibited considerable heterogeneity in the manner in which alcohol is consumed and
culturally regulated, such differences appear to have been fading. 

Peter Anderson spoke of recent shifts in the drinking cultures of many southern European nations, which
have been historically characterised by frequent, low-risk patterns of alcohol consumption, but which are
now moving towards more ‘northern European’ cultural norms in which frequent binge drinking is more com-
mon. d’Abbs echoed this view, arguing that the cultural and economic forces associated with globalisation
often work to erase local cultural variations in favour of more dominant global forms. d’Abbs, Easton and
Peter Biggs concluded that the drinking cultures common to the industrialised nations of the West, charac-
terised by infrequent or episodic consumption, are themselves likely to become globalised in coming years.
This is likely to create public health problems as risky drinking becomes more common for certain popula-
tions, particularly youth. 

Baum and Easton also argued that globalisation has led to rising standards of living in many parts of the
developed world, although each stressed that such shifts have often been accompanied by widening income
inequalities. Despite these disparities, levels of personal income, and disposable incomes in particular, have
been rising in Australia and New Zealand. Easton suggested that rising income levels are typically associat-
ed with increased levels of consumption (rather than increased personal savings) and so the market for alco-
holic beverages is likely to continue to expand. As relative levels of disposable income increase among pop-
ulation segments, such as the young (who are particularly vulnerable to alcohol-related harms), both the fre-
quency and volume of young people’s alcohol consumption are likely to rise. 

This view was endorsed by Biggs and Adam Leys, who noted that youth cultures are increasingly char-
acterised by more conspicuous patterns of consumption, which is reflected in the importance of branding
and marketing as corporations attempt to find new ways of securing market share. Biggs noted that rising
levels of disposable income have opened up markets for entertainment and leisure for young people that
often endorse alcohol consumption as a key leisure activity in its own right.

Chief Constable John Giffard referred to the ‘night-time economy’ – the bar, nightclub, dance and music
sector – which has emerged in recent decades, with young people as key participants. The link between
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‘clubbing’, leisure time and alcohol consumption is firmly entrenched in this culture, creating new problems
for public health and law enforcement officials. Biggs also highlighted the manner in which these clubbing
cultures are themselves becoming more global, such that trends that emerge in London, New York, Paris or
Sydney are now taken up in other parts of the world much more quickly.

d’Abbs suggested that this cultural exchange is especially visible in the manner in which trends in young
people’s alcohol consumption are now transmitted around the Western world and beyond. This also has
important implications for emerging patterns of alcohol use in Asian, South Pacific and African countries.

3.5 E C O N O M I C S  A N D
C O N S U M E R I S M

Fran Baum highlighted some key issues around equity, the impact of globalisation, and how a less consumer-
driven community might be one in which alcohol misuse was less prominent. Brian Easton from New
Zealand followed Baum with a number of insights into the global nature of the alcohol industry and how eco-
nomic levers (price and taxation) actually work in reducing alcohol problems.

It was further noted in other presentations that our society has become more focused on individual con-
sumerism serviced by global companies. It is a view of the world endorsed and promoted through govern-
ment competition policy, and reflected in the degree to which free market forces are now portrayed as the
foundation of economic stability and success. The alcohol industry cites this open-competition philosophy
to not only defend its markets and strategies, but also to promote its products. In such an environment, gov-
ernment interference in market forces is seen as counter to community and consumer interest.

In the last two decades the largest alcohol producing companies have become economically stronger
than many nations. Alcohol production and distribution is now largely controlled by a handful of multinational
companies. These companies have a significant capacity to mount campaigns and resist individual govern-
ment pushes for restrictions on promotions, packaging, marketing, alcoholic strength, product pricing and
taxation.

These global economic and alcohol industry developments were discussed throughout the conference.
Running parallel to increased individualism and consumerism is an increased emphasis on the implied con-
tract between those who profit from products and those who use them. The contract is reflected in a grow-
ing level of legal action by consumers against producers and retailers. If this trend continues, the relation-
ship between alcohol producers and consumers may be defined less by government regulation and more by
legal precedent. While economic policy trends make it unlikely that governments will impose more restric-
tive practices on alcohol producers and retailers, they also provide two opportunities for change in the
future. 

The first of these involves legal action, by individuals or groups, such as that taken against tobacco com-
panies. The legal liability of alcohol stakeholders may be tested in similar ways; legal action is a potentially
effective strategy that has been under-utilised in shifting attitudes and behaviour around alcohol. 

The second strategy is the capacity for health advocacy groups to work proactively with a small number
of large multinational companies to achieve significant change. Some speakers saw these companies as
having partially replaced the alcohol policy role of governments, as their actions have significant policy impli-
cations. Those seeking to achieve change need to acknowledge the power of a handful of companies
responsible for producing, marketing and distributing these products across the world.

The role of the alcohol industries
Representatives of some major multinational alcohol companies were in attendance at the conference.
Unfortunately, the opportunity for an open and equal dialogue between representatives of the alcohol indus-
tries and those representing the health and sociology fields was not utilised. It is regrettable that a major
alcohol company declined an offer to speak at the conference. In many ways, this was an opportunity lost
and it is highlighted here as an area where there is important scope for future developments.

Thinking Drinking 2020 clearly underlined the global nature of the alcohol industries and the need to take
this into account in developing strategies to reduce alcohol-related harm. Strategic co-operation and legal
action are just two of the options to be considered.

There was considerable debate and tension at the conference with respect to the way in which the alco-
hol industries should be included in public health discourse about alcohol-related harm. Clearly, a conflict of
interest exists between maximising profits for shareholders on the one hand, and reducing the enormous
harm associated with misuse of the product on the other. In this context, it is easy for the industry to 
provide tokenistic responses that simply ‘nibble around the edges’ of harmful patterns of consumption while
leaving profit margins untouched. 
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One view expressed was that ‘the business of business is business’; that is, why would we expect mean-
ingful commitment to initiatives that are likely to lead to reduced consumption of a legal, socially-sanctioned
product that contributes to government revenue? 

In the opposite scenario, it is argued that the alcohol industry might play a supporting role in reducing
alcohol-related harm. Proponents of the second view can draw on the desire in the public health field for
‘partnerships’ between different interests, while proponents of the first view will point to the industry’s
resistance to any strategy that is likely to impact on consumption.

3.6 M A R K E T I N G ,  M E D I A  
A N D  C O M M U N I C A T I O N S

The manner in which alcohol is marketed and promoted was an important issue for Thinking Drinking 2020.
Alcohol advertising is big business, and has been shown to influence young people’s beliefs about drinking,
intentions to drink, and actual drinking behaviour (Center on Alcohol Marketing and Youth, 2001–2003).

The alcohol industries invest heavily in the marketing, promotion and advertising of their products and
depict positive images of alcohol use. From a public health perspective, there is strong and growing concern
about many aspects of alcohol marketing. While it is easy to argue that public health social marketing strate-
gies need to counter with equally effective and acceptable messages about responsible use, the marketing
budget available to the alcohol industries is massive and more sustained compared to that available in the
public health sector. Tom Carroll noted that in Australia alcohol advertisements outweigh public health count-
er-messages by at least a ratio of 5:1. 

Avenues for alcohol marketing
In addition to the huge amount spent on directly targeting young people, David Jernigan observed that
‘spillage’ of alcohol advertising favours exposure to young people and that this typically ‘flies under the
parental radar’. For example, young people can easily access alcohol product websites, many of which are
not filtered out by parental control software, and it is not reasonable or practical to expect an adult to super-
vise a young person’s internet use at all times.

It is reasonable, however, to expect the alcohol industries to act responsibly with respect to the content
of their websites, such that games, competitions, cartoons, chat-rooms and bulletin boards, all of which are
attractive to under-age drinkers, are avoided, particularly given the difficulties inherent in genuinely vetting
visitors to the site with respect to their age (Center on Alcohol Marketing and Youth, 2004).

Another form of alcohol advertising that typically evades parental attention is that which appears in mag-
azines aimed at young people. Such advertising is particularly likely to target girls aged 12–20 years and to
promote the consumption of beer and distilled spirits. It is important when considering alcohol advertising
trend data to examine not only total volume but also the relative over-exposure of young people to certain
products (e.g. alcopops). 

Challenges
In contrast to the modest impact of school-based drug education, with respect to its ability to influence
behaviour, alcohol advertising is clearly successful in achieving a behavioural outcome favourable to the alco-
hol industries. A challenge for public health practitioners is therefore to mount social marketing messages
that are salient, relevant, believable and attractive to their audiences. 

Paula Snowden addressed the importance of governments seeking cultural change with respect to tol-
erance of alcohol misuse – not, however through the use of ‘scare tactics’ or irrelevancies (from a youth per-
spective) such as long-term health problems and organ damage. Rather, Snowden’s argument was that gov-
ernments need to promote awareness of the links between drinking patterns and harms experienced.
Snowden also challenged the alcohol industry to promote responsible drinking as a ‘brand value’, noting that
the marketing resources are available for this, provided the will exists at the corporate level. 

Given the multimillion-dollar budgets available to the industries, it was suggested that governments need
to address their own duplicity with respect to alcohol promotion: the sophisticated lobbying of government
by alcohol interests, and the ‘blind eye’ turned to alcohol-related harm. Reform of alcohol taxation (see
Section 3.8 (page 16) was also identified for action. This raises the collective nature of the responsibility for
reducing alcohol-related harm, particularly (but not exclusively) amongst young people. It was argued also
that government needs to lead the way with policies that call the industry to account with a genuinely
enforceable advertising code of conduct.

The Honourable Christopher Pyne holds that the principal responsibility for reducing young peoples’ alco-
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hol-related harm sits with parents and families. Families, however, are part of the broader social and cultur-
al context and parents cannot be expected to counter strong, attractive and pervasive messages without
sustained assistance from government. This assistance needs to work across policies dealing with market-
ing, excise, licensing, enforcement of existing laws, and needs reinforcement at school and community 
levels.

As pointed out by Alex Wodak and Ann Roche, simple reliance on per capita consumption figures belies
the harmful patterns of consumption adopted by large numbers of drinkers, particularly young people (many
of whom are under-age). Given the evidence about rising levels of alcohol-related harm in young people,
together with their susceptibility to advertising images, there is a clear role for government to ensure that
compliance with the Alcohol Beverage Advertising Codes is enforced – in ways that are socially and com-
mercially meaningful.

Rob Moodie reminded conference delegates, however, that governments respond to what matters to the
people. Social marketing techniques need to be employed, therefore, to influence knowledge and beliefs
about alcohol-related harms of a social nature. The effectiveness of the approach adopted by the Alcohol
Advisory Council of New Zealand in seeking cultural change via a social marketing approach will be of great
interest to public health practitioners in both that country and Australia.

The future face of alcohol marketing
There was much discussion throughout the conference about the media, and its role in reinforcing cultural
norms around alcohol, lifestyle and celebration. David Jernigan provided some compelling international sta-
tistics on the very high level of exposure young people have to alcohol advertising and promotion in his
keynote presentation. Peter Biggs, in his keynote presentation and a follow-up workshop, provided exam-
ples of effective advertising in which consumption of alcohol is associated with positive feelings and 
experiences. Paula Snowden, along with Tom Carroll and Jenny Taylor, outlined some of the emerging 
patterns in government-funded advertising that is seeking to shift the awareness, attitudes and behaviour
of young people in relation to alcohol generally, and binge drinking in particular. Scott Stewart and Adam
Leys provided insights into youth culture and the way young people access and use information, and likely
future trends.

It was clear that there are major shifts occurring in the way products are promoted and sold through the
various print and electronic media, and these shifts will continue over the next 20 years. ‘Below the line’
advertising expenditure is now higher than ‘above the line’ advertising expenditure. This means the tradi-
tional forms of advertising with 30-second or 60-second advertisements on television and radio are now
being overtaken by more subtle direct and indirect promotion including strategic product placement and
endorsement. Examples provided of ‘below the line’ advertising and promotion include:

The use of new technologies such as mobile phone SMS text messaging and the Internet are not only
emerging promotional media but have already changed how we meet, feel connected to others, organise
parties, exchange information, create alliances and avoid parental supervision. Alcohol advertisers will use
forms of e-communication more extensively in the future. 

While government-funded media campaigns seeking to highlight the problems with excessive alcohol
consumption have become more sophisticated, they remain very limited in comparison with their much big-
ger spending competitors, the alcohol producers and retailers. Government campaigns are invariably very
short term – a few weeks at most – and tend to target young people rather than address the broader cul-
ture of adult drinking and intoxication.

Many questions still need to be addressed about the capacity of short-term, less vertically-integrated,
government-funded campaigns to shift behaviour. As Mike MacAvoy stated in his keynote presentation,
‘people hear what they want to hear’.

Peter Biggs pointed out that alcohol advertisers effectively tap into people’s values and human needs:
the need to feel loved, to be successful, to belong and to have fun. Anti-alcohol campaigns may have moved
forward, but they remain largely fear-based. Health-promoting groups have been out-spent and out-thought
in terms of using contemporary and emerging media to promote a change in attitudes to alcohol 
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• when someone on television appears at a bar to sing, make a joke or deliver a line, the logo
space above the beer taps will have been sold

• when a sports star is pictured celebrating a victory, the product in his hand will belong to a
paid up sponsor

• when the dramatic tension of unrequited love is about to be resolved, we can expect a 
sponsor’s product to be consumed to reduce inhibition and fuel the passion.



consumption. Social marketing offers no magic bullet in terms of reducing alcohol problems, but it is worth
more considered effort from health professionals. The conference identified that there is scope to use the
various media and communication tools to convey positive values around personal safety, enjoyment and
healthy alcohol consumption.

3.7 H I S T O R I C A L  T R E N D S  /  
I S S U E S  F O R  T H E  F U T U R E

The themes outlined earlier that emerged throughout the conference were underpinned by contributions
that addressed current and historical patterns and trends in alcohol use. Alex Wodak outlined some of the
major changes that have occurred in Australian drinking patterns over the past century. He noted that mean
consumption had decreased in Australia in the first third of the 20th century – without the aid of prohibition!
Following the Second World War, consumption steadily rose, peaking in the 1980s. This was followed by a
24 per cent decrease in mean consumption to the present day. Strategies that had been implemented over
recent decades to successfully contain alcohol-related problems included random breath testing, fortifica-
tion of flour with thiamine, the introduction of low-alcohol beer, low/zero blood-alcohol concentrations
(BACs) for probationary drivers, indexation of alcohol excise, and the gradual acceptance of harm reduction
in relation to alcohol.

Ann Roche underscored the importance of being aware of Australia’s distinct patterns of alcohol use.
She noted that in contrast to Britain, where mean alcohol consumption had increased by 30 per cent over
two decades, a decrease of 24 per cent had occurred over the same time period in Australia. Importantly
though, significant changes were occurring in relation to changing patterns of consumption by young peo-
ple, and especially young women, in Australia. Wodak also expressed concern that risky patterns of con-
sumption may be on the increase again. Roche reiterated this concern in relation to beverage types, risky
patterns and engagement in risky drinking at an increasingly young age. This concern was compounded by
evidence of increases in the use of spirits, which are often heavily flavoured and highly sweetened – thus
increasing their appeal to very young people.

Concern was expressed about the growing patterns of risky drinking by especially vulnerable groups.
Most notably these groups include: Indigenous Australians of all ages, young people, women (but particu-
larly young women), the unemployed and/or those suffering from a mental health problem.

Importantly, the point was made by several speakers that beverage alcohol was increasingly seen and
used as an intoxicant by younger age groups – like other legal or illegal drugs. Alcohol was often used as a
substitute intoxicant, interchangeably or in conjunction with other drugs. This is a significant change in the
use and perception of alcohol and one that differs greatly from its traditional role.

Operating in concert with these developments is a significant change to the general economic and com-
mercial climate within Australia that has occurred over the past decade. An increasing number of strategies
have been developed, often enshrined in legislation, to protect commercial interests, allow free trade and
encourage competition. A prime example is the establishment of Australia’s national competition policy that
supports commercial interests and discourages any barriers to the free operation of the market. The signif-
icant overhaul to liquor legislation that occurred in all states in the late 1990s required compliance with the
national competition policy. 

As a result it is virtually impossible to prevent the issue of new liquor licenses, and some states have
seen a rapid proliferation in the number of licensed outlets and an extension of trading hours. In many
instances these developments, driven by free trade and competition policies, appear to work against the
best interests of public health and the community at large. Local communities are unable to determine the
number and types of liquor outlets in their locality, as commercial interests are given priority in order to
ensure ‘a competitive marketplace’. There is growing concern about the impact of competition policy on the
availability of alcohol, such that these laws may be reviewed in the future.

3.8 L E G I S L A T I O N  
A N D  R E G U L A T I O N

There were many calls for changes in legislation and regulation throughout the conference. Some were dis-
cussed as part of broader discussions about alcohol policy change, see section 3.9 (page 18). Some, how-
ever, were related to more specific regulatory issues at a local level.

Several speakers, including Ann Roche, Robin Room and Brian Kearney, addressed the issue of licensing
regulations in Australia and, in particular, the regulatory role of liquor licensing authorities and local govern-
ment. One of the strongest themes in these discussions was the difficulty that community members and
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health advocates experienced in presenting a health or public interest case for restricting the number of
licensees or the hours of trading.

There were calls for new and clearer regulations specifically outlining the grounds on which new licens-
es or extended operating hours for licensed venues may be opposed by people within the community. There
were also calls for the process to be less formal and legalistic to enable more community participation.

Similarly, regulations and guidelines related to dry areas, public drinking environments, dealing with intox-
icated persons, transport from events and venues where alcohol is served, broader alcohol event manage-
ment guidelines, and the provision of alcohol-free recreational options were all topics that received some
attention at the conference.

The central issue in most of these discussions was about seeking more flexible regulations that allowed
for local variations to reduce alcohol-related harm. While broader policy discussions tend to embrace leg-
islative change, the potential for developing targeted local responses by adopting a more flexible approach
to regulation clearly emerged as a key future strategy during the conference.

Alcohol taxation
The inequitable way in which alcoholic beverages are subjected to taxation in Australia was the subject of
debate across a number of conference sessions. Many speakers expressed the view, supported by the
Alcohol and Drugs Council of Australia (ADCA), that the current system lacks a logical evidence-base and
fails to provide incentives to manufacturers to: produce and market low-alcohol beverages. The Wine
Equalisation Tax (WET) that was introduced with the Goods and Services Tax (GST) in 2000 in Australia
attracted particular criticism with respect to its favouring of the mass production of low-cost cask wine,
which has been shown to be associated with high-risk patterns of alcohol consumption in Australia
(Stockwell et al., 1998).

Similarly, Ready to Drink (RTD) products (pre-mixed spirits) are not taxed in the same way as other spir-
its, but are taxed at the same rate as full-strength beer. This is a significant public health policy concern
given the increasing popularity of RTDs with young and underage drinkers. Broad support was expressed for
an alcohol volumetric taxation system, whereby alcohol beverages are taxed according to a transparent
formula based on alcohol content. The ADCA has recommended this position to the Australian Federal
Government, noting that such an approach would provide clear economic incentives for manufactures to
produce and promote low-alcohol products, while being administratively straightforward and continuing to
generate high levels of government revenue from alcohol sales – but resulting in decreased expenditure on
managing alcohol-related problems.

Should the legal drinking age in Australia be raised to 21?
John Toumbourou argued the case in favour of raising the legal drinking age in Australia to 21 years. Factors
supporting this position include evidence of the harms experienced (short and potentially long-term also),
the disproportionate amount of the alcohol-harm burden borne by young people, and evidence from both this
country, the USA and Canada showing clear links between the legal drinking age and the harms experienced
by young people. Toumbourou further argued that legislative change would be a lever for broader social/cul-
tural change, as it would necessitate a re-think by parents about their attitudes and practices with respect
to alcohol and their adolescent children. Toumbourou acknowledged that such a change would need to be
gradual, would require enormous public education, and would need to be accompanied by civil rather than
criminal sanctions.

The case for the status quo was presented by David Butten. Butten argued that such a change would be
unworkable and impractical, noting that not all alcohol consumption by young people occurs in harmful ways
and suggesting that it is desirable to cultivate responsible drinking from a young age, rather than applying a
prohibitionist approach to drinking by young people (with all of the associated regulatory and policing diffi-
culties that this would entail). Butten also observed that such a change would have a devastating econom-
ic impact on the hospitality industry.

In many respects, this question seems to go to the heart of the conference theme, as it challenges fun-
damental cultural norms, against a background of Australia’s international leadership in developing evi-
dence-based alcohol policies. Laws do influence public attitudes and behaviour, but legislators also respond
to the will of the electorate. The extent to which this idea will be debated seriously in public will depend on
the capacity of public health professionals to stimulate media and social commentary. The proponents will
face charges of ‘wowserism’ and deprecatory references to US-style prohibition.
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“We talk about ‘server 
liability’, legislation –
should there be 
legislation around ‘parent
liability’ in holding parties
that they know will get
out of control and 
promote minors, 
[consumption] of alcohol
– is there a fining system
for this?”
(Feedback from a delegate 
following Session 3: Change –
Past and Present, day 1 of the
conference)



3.9 P O L I C Y  
In its broadest sense, policy is about the actions we take around alcohol. It touches upon many areas of gov-
ernment and community life. 

As Sally Casswell, Robin Room, Ann Hope and Marcus Grant pointed out in their presentations, we know
a great deal about alcohol policy in Australia and around the world. Most importantly, we know what has
been tried, what has worked and what has been less effective. This issue of drawing upon what we already
know about alcohol policy was pursued in a number of presentations and workshops, particularly within the
National Alcohol Strategy consultation, where Margaret Hamilton reinforced the view that the real challenge
is not knowing what will have an impact, but in identifying what is achievable.

Despite a few notable exceptions, there was general agreement amongst presenters that those alcohol
policies that have been shown to be most effective are typically the policies that are most difficult to
achieve. This is primarily because effective alcohol policies tend to be the most challenging in terms of gain-
ing political and community support. Examples of effective alcohol policies discussed during Thinking
Drinking 2020 included raising prices through alcohol taxation and excise changes, raising the drinking age,
greater restrictions on availability, more enforcement of safe serving practices, legal liability of producers and
servers for the damages caused by excessive consumption, and more investment in a wide range of alco-
hol treatment options.

On the other hand, there is less evidence for the effectiveness of the more popular policy responses to
alcohol-related harm, including alcohol education in schools, mass media campaigns targeting young peo-
ple, promotion of alternative activities for at-risk youth, and broad-based awareness-raising activities. Those
policies we know have been successful in Australia, such as Random Breath Testing, were often referred to
throughout the conference as providing a good model for alcohol policy that not only impacts on individual
behaviour, but also clearly reduces the level of harm associated with our patterns of alcohol consumption.

Perhaps the most outstanding one-off alcohol policy initiative has been the establishment of the Alcohol
Education and Rehabilitation Foundation Ltd (AER Foundation). Daryl Smeaton, Chief Executive Officer of the
AER Foundation, outlined a number of very important and effective initiatives funded by the sixty million dol-
lars of Federal government funding the AER Foundation has distributed in the last three years. Amongst
these was the successful Good Sports project, which is having a real impact on serving practices in sport-
ing clubs, and the Alcohol and other Drugs Council of Australia (ADCA) project, which is developing a model
for alcohol taxation in Australia. Both of these projects were presented during the conference. A further AER
Foundation-funded initiative discussed in the law enforcement alcohol policy discussions was the NSW
Police Linking Project, which tracks the place of last drink for all alcohol-related offences and uses this infor-
mation to work with licensees. This project alone has reduced crime in the pilot region by 15 per cent. These
examples of effective local policies were seen as important in underpinning support for broader legislative
changes that would have larger impacts across the whole community.

In terms of future policy, the general push throughout the conference was to support more evidence-
based policies, while at the same time working proactively to address the lack of community support for any
alcohol policy changes that will impact on their own drinking behaviour. There was also some discussion
about the need for increased advocacy to achieve alcohol policy change in Australia, within the official gov-
ernment policy process structures, in the media, at a direct political level and within local communities.

Perhaps the real lessons come from successes in the past such as Random Breath Testing, which have
been built on multi-level strategies incorporating the ‘big lever’ government policy changes, enforcement
and legal action, awareness-raising and building local constituencies to reinforce and support real alcohol
policy change.
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While the Thinking Drinking 2020 conference was an undoubted success in many respects, and achieved
many of its stated objectives, one area in which it fell short of the mark was in relation to the level of inter-
action achieved. It had been hoped that the conference would break the mould with respect to the passive
role played by most participants at conferences and offer an opportunity for a higher than usual level of inter-
action among participants and between participants and speakers. This was only achieved to a limited
extent. In part, this was due to the size of the meeting, which was greater than originally anticipated. But it
was also a reflection of the need to devote considerable meeting time to just getting the issues ‘out there’.
So, while some opportunities for meaningful dialogue may have been lost, especially with key players and
also at the harder edge of the process with representatives from the alcohol industries (who were represen-
ted at the meeting in considerable numbers), it is important to consider this challenge for future endeavours.

In addition to not breaking the traditional conference mould of relatively limited interaction, the meeting
also had a tendency to revisit ‘old’ issues. Many such issues have been extensively examined over the past one
to two decades, and while it was important to have the current and historical context clear and accurate, it
was also important to move forward to explore new issues, new perspectives and create new paradigms.

4.1 A C H I E V I N G  C U LT U R A L  C H A N G E
It has been noted throughout this document that the Thinking Drinking 2020 conference attempted to pro-
vide a new focus for alcohol and its social location. It was a focus that pivoted on a cultural perspective. It
has also been highlighted that while the conference was very successful in many respects, one area in which
the ideal goal was not achieved was in relation to meaningfully ‘unpacking’ the concept of culture, and, more-
over, failing to provide a satisfactory guide to ways to change current cultural norms and behaviours.

Despite the complexity of conference debates, a number of central points emerged in relation to cultur-
al change including consideration of 

One strategy that may be useful is an examination of other areas where significant culture changes have
occurred. These examples can be used to identify key principles and strategies that may be useful in the
quest to change cultural norms in relation to alcohol. Lessons learnt from the tobacco campaigns may be
helpful to some extent, but other examples are needed. The fundamental difference between tobacco and
alcohol is that alcohol can be consumed in a non-harmful manner, whereas there is no safe level of tobacco
use. This precludes the extensive use of action on tobacco as  examples of cultural change strategies.

The conference dialogue noted that before embarking on a journey of culture change we should decide
on the end goal. Few, if any, speakers at the conference braved an attempt. We must wonder why. Is it
because such a task is too hard? Is it because their brief did not require or invite such speculation? Or is it,
as we might suspect, that this is harder than previously envisaged? If it is the latter, then concentrated effort
needs to be directed towards explicit clarification of what ‘we’ want to change and in what concrete way
do we want things to be different, assuming that ‘we’ represent a valid voice for the Australian community.
That is, what is the vision of the place and location of alcohol in Australian society? Determining, articulat-
ing and communicating this vision is the task with which we are now faced.

19

4. T H I N K I N G  C R I T I C A L L Y
A B O U T  T H E  F U T U R E :
2 0 2 0  A N D  B E Y O N D

• the role of social marketing strategies in health promotion 
• community mobilisation campaigns in workplaces, schools, licensed venues and other leisure 

settings 
• re-regulation of alcohol marketing and promotion 
• reform of taxation arrangements for alcohol including a volumetric tax 
• further restrictions on alcohol availability and supply 
• increased treatment and withdrawal services 
• the development of co-ordinated, multi-sectoral framework conventions on alcohol policy.



4.2 C R E A T I N G  A  V I S I O N  
F O R  T H E  F U T U R E

On the first morning of Thinking Drinking 2020, Joseph Voros challenged delegates to think critically about
the future, and about how to achieve cultural change over an extended period. Voros argued that any plan
to achieve change in Australia’s drinking cultures by 2020 must include a strategy for predicting the most
significant cultural shifts likely to affect Australian society in coming decades. These changes are likely to
include significant demographic shifts, including greater cultural diversity in the community and ongoing
change in the make-up of Australian families. The structure and organisation of the Australian economy is
also likely to change in a number of ways that will have significant implications for how Australians work.
All of these changes will impact on Australia’s drinking culture. Public health agencies will need to keep
abreast of these changes in planning for the future. 

Voros suggested that professional futurists have much to offer in the planning and implementation of
appropriate strategies to change Australia’s drinking culture over the longer term. Futurism, Voros argued,
is about the development of conjectural knowledge about the world. The future is not pre-determined or
fixed and so futurists use a variety of explanatory frameworks to make sense of competing ‘images’ of the
future. Significantly, many attempts to plan effectively for the longer term founder in unrealistic or narrowly
conceived world views and assumptions about what the world will look like in the future. Voros warned that
limiting our thinking about the future to our own narrow world views, and the sense that the future is likely
to be merely a continuation of the past, will leave us unprepared for the challenges of the future. This is like-
ly to be especially true of attempts to change Australia’s drinking culture in that half the battle will lie in per-
suading Australians that the present culture actually needs to change. 

The weight of history, push of the present and pull of the future
Voros closed with a light-hearted exhortation to entertain even the most outlandish and ridiculous ideas
about the future. Often it is the seemingly fanciful suggestions that produce the truly new thinking required
to predict the future. In thinking about shifting Australia’s drinking culture, and in planning effective strate-
gies for achieving cultural change, Voros and others stressed that we will need to understand the weight of
history, the push of the present and the pull of the future and how these various social, political and cultur-
al forces coincide (see Figure 8).

An appropriate vision of the future, and how Australian and New Zealand society is changing, will thus
remain an indispensable element of plans to transform Australia’s and and New Zealand’s drinking cultures
and to reduce the harms associated with alcohol misuse in the community.
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Figure 8 The futures triangle 
Source: Voros, 2005, adapted
from Inayatullah, 2003, used
with permission.
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9.00-10.00am OPENING CEREMONY

Ms Joy Wandin Murphy Welcome to country
Wurundjeri Elder (Australia)

Hon Bronwyn Pike 
Minister for Health, Victorian Government (Australia)

Mr Daryl Smeaton
AER Foundation (Australia)

Dr Mike MacAvoy
Alcohol Advisory Council of New Zealand (New Zealand)

Ms Tracy Bartram 
TV, radio and stage personality
(Australia)

10.00-11.00am SESSION 1: PERSPECTIVES ON THE FUTURE (PLENARY) 

11.00-11.30am MORNING TEA

12.45-1.45pm LUNCH

11.30am–12.45pm SESSION 2: BROAD CULTURAL PERSPECTIVES (PLENARY)

Dr Joseph Voros PhD Thinking about the future 
Swinburne University
(Australia)

Hon Dr Barry Jones AO Educating the citizen of the future: 
Victorian Schools Innovation Commission (Australia) redefining labour/time-use value

Mr Richard Eckersley Thinking drinking – and the question 
Australian National University of culture
(Australia)

Professor Fran Baum Thinking equity: why a more equitable 
Flinders University society might be a better place to live 
(Australia) and some ideas for achieving it

Dr Brian Easton PhD Alcohol in the economy: issues and 
Independent scholar opportunities
(New Zealand)

Room: 1 – 3
Chair: Mr Bill Stronach, CEO,
Australian Drug Foundation

Room: 1 – 3
Chair: Mr Rick Swinard,
Chairman, Australian Drug
Foundation

Room: 1 – 3
Chair: Ms Paula Snowden,
Deputy CEO, Alcohol Advisory
Council of New Zealand 

Room: Conference Floor Foyer

Room: CBD Café and Legends Grill
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4A: In Licensed Premises
Room: Broadway
Chair: Ms Sandra Kirby

Mr John Larkins
Seabrook Chambers (Australia)
Comparing and contrast-
ing legislative regimes in
Victoria: a Barrister’s per-
spective

Mr Brian Kearney
Australian Hotels Association
(Vic)
(Australia) 
The prospects for change
in our attitude to the con-
sumption of alcohol – 
a perspective from the
public bar

Superintendent David
Dettmann
Victoria Police (Australia)
Think drinking- obtaining
cultural change by 2020

4B: In the Workplace
Room: 3
Chair: Mr Trevor King

Dr Peter Holland PhD
Monash University (Australia)
The new white-collar
workplace and alcohol: a
dangerous cocktail

Dr Ken Pidd PhD
Flinders University (Australia)
Workplace alcohol policy,
workplace social influ-
ence, and building trades
apprentices alcohol con-
sumption

Mr Gary Wright
Incolink (Australia)
Building an alcohol and
drug program in the con-
struction industry

4C: In Sport Settings
Room: 2
Chair: Mr Paul Sheehan

Mr David Parkin
Deakin University (Australia)
Health consequences of
participation in sport 

Mr John Rogerson
Australian Drug Foundation
(Australia)
Developing a new culture
at the grassroots: Good
Sports Program

Mr Philip Saikaly
Sport and Recreation Victoria
(Australia)
Being a Good Sport, the
local government way

4D: In Public Spaces 
Room: 1
Chair: Mr Ross Bell

Mr Garner Clancey
Private Consultant (Australia)
2020: a public space
odyssey – managing
young people in public
space

Dr John Howard PhD
Ted Noffs Foundation (Australia)
“Your Call”: a collabora-
tive intervention between
an NGO and State Police
to address underage, pub-
lic space drinking

Mr Matt Noffs
Ted Noffs Foundation (Australia)
The clinicians and the
cops: a mediator’s per-
spective

1.45-3.15pm SESSION 3: CHANGE – PAST AND PRESENT (PLENARY)

3.15-3.45pm AFTERNOON TEA

3.45-5.15pm SESSION 4: PROSPECTS FOR CHANGE (CONCURRENT)

Dr Alex Wodak Evaluating alcohol policy and 
St. Vincent’s Hospital Sydney outcomes in Australia over a quarter  
(Australia) century:progress or retreat?

Professor Sally Casswell Reducing the risk of reinventing the 
Massey University (New Zealand) wheel 

Professor Ann Roche Alcohol trends in Australia
Flinders University (Australia)

Emeritus Professor Ian Webster AO Taking on the alcohol culture – 
AER Foundation AER Foundation
(Australia) 

Room: 1 – 3
Chair: Associate Professor
Alison Ritter, Head of Research,
Turning Point Alcohol and Drug
Centre

Room: Conference Floor Foyer

5.30-7.30pm CONFERENCE RECEPTION

Room: The Backlot, Rydges Melbourne
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8.30-9.00am RAPPORTEUR REPORT FROM DAY 1 (PLENARY)

9.00-9.15am SPECIAL ADDRESS

11.15am–12.30pm SESSION 6: EUROPEAN POLICY DEVELOPMENTS (PLENARY)

Dr Ann Hope PhD Alcohol in Europe – the policy mosaic
Department of Health and Children (Ireland)

Dr Peter Anderson PhD        Towards a global framework 
Independent public health consultant convention on alcohol policy (FCAP)
(United Kingdom/Netherlands)

Dr Rob Moodie An antipodean perspective: a 
VicHealth (Australia) commentary

Mr Eddie Greenaway Peer education through popular 
NSW Health (Australia) culture: films from the Play Now/Act 

Now Project 2002-2004

Professor Robin Room Generating an evidence base for 
Stockholm University (Sweden) policy

Mr Marcus Grant Alcohol policies: balance through 
International Centre for Alcohol Policies partnership
(United States of America)

Chief Constable John Giffard The challenge of policing the night- 
Association of Chief Police Officers of England  time economy in the United Kingdom
and Wales (United Kingdom)

10.45-11.15am MORNING TEA

9.15-10.45am SESSION 5: POLICY ISSUES (PLENARY)

12.30-1.30pm LUNCH

12.45-1.15pm LUNCHTIME FILM SCREENING

Room: 1 – 3

An address by the Hon Christopher Pyne, Parliamentary Secretary to the Minister for
Health and Ageing, Australian Government

Room: 1 – 3
Chair: Mr Daryl Smeaton, CEO,
AER Foundation

Room: 1 – 3
Chair: Mr Paul McDonald,
Director, Drug Policy and
Services, Department of Human
Services

Room: Conference Floor Foyer

Room: CBD Café and Legends Grill

Room: Broadway
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1.30-3.00pm SESSION 7: IMPLICATIONS FOR POPULATIONS (CONCURRENT)

3.00-3.30pm AFTERNOON TEA

3.30-5.00pm SESSION 8: IMPLICATIONS FOR THE FUTURE (CONCURRENT)

7A: Indigenous Populations 
Room: 2
Chair: Mr Marc Williams 

Dr Papaarangi Reid 
Wellington School of Medicine and Health
Sciences (New Zealand)
From wrongs to rights – reframing
patterns of Indigenous alcohol-relat-
ed harm 

Mr Scott Wilson
Aboriginal Drug and Alcohol Council (SA) 
Inc (Australia)
Time for a change: new directions
for Indigenous substance misuse
programs

Dr Maggie Brady PhD
Australian National University (Australia)
Moving on: possibilities for change
in Indigenous drinking patterns into
the future

7B: Youth Populations 
Room: 1
Chair: Ms Maree Tehan

Dr Yvonne Bonomo PhD
St. Vincent’s Hospital Melbourne
(Australia)
Trends in alcohol consumption by
young people 

Dr Jo Lindsay PhD
Monash University (Australia)
Addressing youth drinking cultures
now and in the future

Ms Zeah Behrend 
NSW Commission for Children and Young
People (Australia) 
Young people’s views on alcohol

7C: Australia’s Next National 
Alcohol Strategy: Workshop

(SPECIAL SESSION)
Room: Broadway
Presented by: Professor Margaret Hamilton
and Mr Trevor King

The National Alcohol Strategy – A Plan for
Action 2001 – 2003/04 expired on 30 June
2004.  At the Ministerial Council on Drug
Strategy (MCDS) in November 2004,
Ministers agreed to develop a new Strategy.  

This workshop will provide an opportunity for
those attending to be involved in the first
phase of the development of the new
Alcohol Strategy.

8A: Open Forum
Room: 2
Chair: Mr Geoff Munro

Participants’ Voice: a structured
forum in which all participants have
the opportunity to make a personal
statement. 

8B: Alcohol Taxation Reform: 

Is there a future? 
Room: 1
Chair: Emeritus Professor Ian Webster AO

Ms Cheryl Wilson
Alcohol & other Drugs Council of Australia
(Australia)
Alcohol taxation and the low
strength alcoholic beverage market
– 
options for change

Senator Andrew Murray
Australian Democrats (Australia)
Prospects for a volumetric tax for
wine

Dr Brian Easton PhD
Independent scholar (New Zealand)
Commentator 

8C: The Drinking Age: Is it too low?
Room: 3
Chair: Mr Matt Noffs

Associate Professor John Toumbourou
University of Melbourne (Australia)
Is there a scientific rationale for
raising the drinking age to 21?

Mr David Butten 
Australian Nightclub and Bar Association
(Australia)
The status quo should prevail

Ms Sandra Kirby
Alcohol Advisory Council of New Zealand
(New Zealand)
Changing the minimum purchase
age – reflections on the New
Zealand experience

Room: Conference Floor Foyer
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8.30-9.00am RAPPORTEUR REPORT FROM DAY 2 (PLENARY)

9.00-11.00am SESSION 9: PUBLIC COMMUNICATION (PLENARY)

Dr David Jernigan PhD Alcohol marketing and youth: evidence 
Georgetown University of a problem 
(United States of America)

Ms Paula Snowden Social marketing and alcohol in New 
Alcohol Advisory Council of New Zealand Zealand
(New Zealand)

Dr Tom Carroll PhD and Ms Jenny Taylor Social marketing and alcohol in  
Australian Government Department Australia: lessons from two decades 
of Health and Ageing (Australia)

Mr Peter Biggs It’s a [con]fused world 
Clemenger BBDO
(New Zealand) 

11.00-11.30am MORNING TEA

10A: Communicating for prevention
Room: 1
Chair: Professor Ann Roche

Dr David Jernigan PhD
Georgetown University (United States of
America)
Advertising and marketing:  the
new marketing mix

Professor Sally Casswell 
Massey University (New Zealand)
Responses to marketing

10B: Communicating with parents
Room: 2
Chair: Dr Pamela Snow

Ms Bernadette Ward 
La Trobe University Bendigo (Australia)
Teenagers and alcohol – what is the
role of parents?

Dr Tom Carroll PhD
Australian Government Department of Health
and Ageing (Australia)
Social marketing and alcohol: a
focus on parents

10C: Communicating with 

young people
Room: 3
Chair: Mr David Crosbie

Mr Scott Stewart and Mr Adam Leys
mcm entertainment and mcm interactive
(Australia)
Technology and entertainment

Mr Peter Biggs
Clemenger BBDO (New Zealand) 
From interruption to engagement:
connecting with today’s – and
tomorrow’s – young people

11.30am–12.30pm SESSION 10: FUTURE COMMUNICATIONS (CONCURRENT)

Room: Conference Floor Foyer

Room: 1 – 3

Room: 1 – 3
Chair: Dr Mike MacAvoy, CEO,
Alcohol Advisory Council of New
Zealand
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Rapporteur Report 

Where to from here?
Mr Bill Stronach, CEO, Australian Drug Foundation

Conference Closing

1.30-3.00pm SESSION 11: IMPLICATIONS FOR THE FUTURE 2 (CONCURRENT)

3.00-3.30pm AFTERNOON TEA

3.30-5.00pm FINAL (PLENARY)

11A: Learning from successful change
Room: 1
Chair: Mr Geoff Donnelly

Mr Todd Harper
Quit Victoria (Australia)
Quit marks its 20 year anniversary

Professor Ian Johnston
Monash University (Australia)
Reducing road trauma – from best intentions to best
practice

Professor David Hill AM
The Cancer Council Victoria (Australia)
Slip Slop Slap: a little bit of sun is good for you, but
only a little

11B: Strategic challenges for alcohol policy
Room: 3
Chair: Mr David Healy

Dr Peter Anderson PhD
Independent public health consultant (United Kingdom/Netherlands)
The beverage alcohol industry and alcohol policy

Ms Emma Saleeba
Alcohol and other Drugs Council of Australia (Australia)
Competition policy: the danger of unforeseen conse-
quences 

Associate Professor Peter d’Abbs
AER Foundation (Australia)
Alcohol policy for post-industrial society: meeting new
challenges

Room: Conference Floor Foyer

Room: 1 – 3
Chair: Mr Geoff Munro,
Conference Director



Dr Peter Anderson PhD
UNITED KINGDOM/NETHERLANDS

Towards a global framework
convention on alcohol policy
(FCAP)
The state of the world’s alcohol
policy in 2002, covering 86% of
the world’s population, finds that
more than half of the countries
have restrictions on the place and
time of sale of alcoholic bever-
ages; three quarters have an age
limit of purchase of 18 years or
less; and two thirds have legal
BAC level for driving of 0.6g/L or
less (WHO’s Global Status Report
on Alcohol Policy). However, less
than one third of countries have a
high tax on alcohol, defined as
more than 30% of the retail price
of beer or wine and more than
50% of the retail price of spirits.
This paper will highlight both the
need and the opportunity for col-
lective action in alcohol policy
expressed through a global frame-
work convention on alcohol policy
(FCAP). The need because there
are many areas of alcohol policy
that act across borders, such as
marketing of alcoholic products;
and the opportunity because so
much is already being done: a
comprehensive ban on the adver-
tising of alcoholic products is
already in place for TV advertising
in one fifth of countries. Such a
convention might start by defining
what an alcoholic beverage is.
Definitions range from 0.1 to
12.0% alcohol by volume. It might
then go on to define alcohol as a
no ordinary commodity and not an
agricultural product that in some
parts of the world is heavily subsi-
dized or exempt from specific alco-
hol taxes. It might then identify
policy areas for collective action
including comprehensive bans on
advertising, promotion and spon-
sorship, elimination of all forms of
illicit trade in alcoholic products
and consistent, equal and lowered
legal blood alcohol concentrations
for drinking and driving. It might
urge countries to implement effec-
tive taxation policies, regulate the
availability of alcoholic beverages

and promote the uptake of evi-
dence based interventions for haz-
ardous and harmful alcohol con-
sumption. 

The beverage alcohol indus-
try and alcohol policy 
Over the last twenty years the
beverage alcohol industry has set
up and funded social aspects
organizations (SAOs) to manage
issues that may be detrimental to
its business. SAOs operate at the
global level, the European level and
at the country level, in high, middle
and low income countries. They
aim to manage issues by attempt-
ing to influence the alcohol policies
of national and international gov-
ernmental organizations; becoming
members of relevant non-alcohol
specific organizations and commit-
tees to broaden policy influence
and respectability; recruiting scien-
tists, hosting conferences and pro-
moting high profile publications;
creating social aspects organiza-
tions in emerging markets and low
income countries; and preparing
and promoting consensus state-
ments and codes of practice.
Social aspects organizations hold
five main viewpoints: 
1) addressing patterns of drinking

rather than volume of alcohol
consumption is the best basis
for alcohol policies;

2) responsible drinking can be
learned and that this should be
the cornerstone of alcohol 
policy; 

3) they have an equal place at the
policy table, even though the
evidence that they bring to the
table is impartial; 

4) the marketing of alcoholic bev-
erages should be self-regulated
even though the industry bla-
tantly, consistently and exten-
sively breaks its own codes;
and 

5) alcohol, despite its potential for
"abuse", confers a net benefit
to society. 

The presentation will give exam-
ples of how SAOs manage issues
and describe their viewpoints and
how these might influence future

alcohol policy development. It will
conclude with nine recommenda-
tions for how governmental and
non-governmental organizations
should relate to the beverage alco-
hol industry. 

Biography: Dr Anderson, MD,
MPH, PhD trained as a GP and a
public health medicine specialist at
Oxford University and the London
School of Hygiene and Tropical
Medicine. He was the first director
of the English National Unit for
Health Promotion in Primary Health
Care. He was a Regional Adviser
for the European Office of the
World Health Organization for the
European Alcohol Action Plan and
the Action Plan for a Tobacco Free
Europe. Since 2000, he has
worked as an independent consult-
ant in public health, holding hon-
orary appointments in public health
and primary care at the
Universities of Oxford in England
and Nijmegen in the Netherlands.
He is policy adviser to Eurocare,
the key European non-governmen-
tal organization on alcohol policy.
He is the international advisor and
manager for five European
Commission funded projects on
alcohol and tobacco policies and
programmes. He is on the editorial
board of the journal Addiction and
is the European Editor for Drug and
Alcohol Review. He has over 100
publications in international peer
reviewed journals and is the author
or editor of 16 books. 

Ms Tracy Bartram
AUSTRALIA

Biography: Tracy Bartram is a
multi-talented performer whose
acting, singing and dancing skills
are employed across the mediums
of radio, TV, stage and film. She
began performing stand up come-
dy in Melbourne in the mid-1980s
while working in sales and market-
ing. Her radio career started in
1994 when she joined Perth sta-
tion 94.5FM and from 1997 it con-
tinued at Melbourne’s FOX FM
where the breakfast program she

co-hosted dominated the ratings.
Tracy’s TV career also began in
Perth, as a comic reporter in 1993,
and has included long term stints
on Beauty and the Beast, Good
Morning Australia and Rove Live. A
natural progression for Tracy was
to write and produce her own
shows. They include "My Life
Through the Eyes of a 60’s Child",
"Lipstick on the Wattle," "Tracy
Bartram After Dark", "Six Foot Silly
and Sexy", "Six Foot Silly and Six
Months Pregnant" (a sell out at the
Edinburgh Fringe) and "Discovering
My Roots." In 1998 "Raw Hide",
cabaret style production became
Tracy’s biggest hit, having three
return seasons. Tracy has just
completed her first feature film
role in Strange Bedfellows, as well
as a season of Minefields and
Miniskirts at the Playbox Theatre
and seasons of her comedy show
"Illegally Blonde" at both the
Melbourne Comedy Festival and
the Edinburgh Fringe Festivals.

Tracy resides in the Yarra Valley
with her husband David and son,
Max. She runs a successful busi-
ness called Serious Laughter – its
mission is to change people’s lives
through laughter. Tracy is a cam-
paigner for animal rights and chil-
dren’s rights – she is an ambassa-
dor for Australians Against Child
Abuse. Tracy is patron of the
Australian Childhood Foundation, a
Watermark Australia Champion
and an ambassador for the Mel-
bourne Zoo's Animis Foundation.
Tracy is also a passionate member
of the Victorian Women's Trust.

Professor Fran Baum
AUSTRALIA

Thinking equity: why a more
equitable society might be a
better place to live and some
ideas for achieving it
The twenty-first century has seen
increased economic inequality.
This trend was established in the
last decades of the twentieth cen-
tury and shows no signs of dimin-
ishing. These inequalities are evi-
dent within countries and between
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countries and they have significant
impacts on the type of local and
global society we live in. These
economic inequalities will almost
certainly lead to increased health
inequities. Much research atten-
tion has been paid to determining
why health inequities exist and to
a lesser extent what might be
done about them. Explanations for
health inequities range from genet-
ic, behavioural to social structural
factors. This paper will argue that
social structural factors have by far
the largest impact on the differ-
ences.

The paper will describe the
growing economic inequalities
(reflected in both income and
wealth) and reflect on the impact
these inequalities have on society.
It will canvass the range of factors
contributing to health inequities
and concentrate particularly on the
role an uneven distribution of
social capital might have on per-
petuating inequalities. Alcohol use
will be examined as a factor that
can contribute to health inequities
and which plays a distinctive role
in the social life of many people.
Its use reflects far more than indi-
vidual choice and also reflects cul-
tural, economic and social pat-
terns. The paper will argue that a
more equitable society is likely to
be a more convivial place to live.
Achieving such a society by 2020
will require explicit policy action
driven by a desire to reduce the
inequities that result from the
operation of free markets and the
notion that freedom of choice is
invariably a healthy option. The
paper will argue that increased
intervention from governments in
the structures that shape our
health and well-being will be
important if quality of life is to
improve by 2020.

Biography: Fran Baum is Head of
Department and Professor of Public
Health at Flinders University and
Foundation Director of the South
Australian Community Health
Research Unit. She is a past
President of the Public Health
Association of Australia. She is the
regional representative for the
People’s Health Movement in
Australia and the Pacific

Professor Baum has a PhD in
social demography from the
University of Nottingham in the
UK. She has published over a 120
articles, numerous reports, twenty

book chapters, edited three books.
Her publications relate to aspects
of research and evaluation in com-
munity health, theories of health
promotion, Healthy Cities, social
capital and health promotion and
the political economy of health.
The 2nd edition of her book The
New Public Health was published
at the end of 2002. This book con-
siders the social, economic and
environmental determinants of
health and wellbeing and health
inequities, primary health care and
assesses key health promotion
strategies.

Professor Baum has thirty years
experience in social research and
currently heads a number of
research teams concerned with
research and evaluation relevant to
health promotion, primary health
care, social capital and social and
economic aspects of health
inequities. 

Ms Zeah Behrend
AUSTRALIA

Young people’s views on
alcohol
Often when issues which affect
children and young people are dis-
cussed kids voices are not heard
and their opinions are not taken
seriously.

Alcohol abuse is a problem
within Australian society, not just
for one cultural, geographical or
age group but for everyone. 

In August 2003 the NSW State
Government held a Summit on
Alcohol Abuse. During the lead up
to the Summit the Commission for
Children and Young People talked
to over 250 kids about alcohol and
how it affects their lives and com-
munities.

The main issues around alcohol
for young people from these con-
sultations were advertising, com-
munity connections, education in
schools, and harnessing the com-
mitment of young people. 

The presentation will look at
what young people said about
alcohol and its impact on their
lives, throughout the Summit
process: in the lead-up consulta-
tions and forums; the 67 formal
recommendations young people
made to the Summit; their partici-
pation as delegates to the
Summit; and the impact they had
on the NSW government’s
response to alcohol misuse. 

Biography: Zeah Behrend is 21
and studying Social Science at the
University of NSW and works part-
time for the NSW Commission for
Children and Young People. She
was a delegate to the NSW
Alcohol Summit in 2003 and is
now a member of the NSW
Government’s Expert Advisory
Group on Drugs and Alcohol. Zeah
grew up in regional NSW and has
been heavily involved in issues
which affect children and young
people for nearly ten years. 

Mr Peter Biggs
NEW ZEALAND 

It’s a [con]fused world
[Con]fusion surrounds us in our
daily lives. We fear it. And we
expect it. Successful communica-
tors use and exploit it. Peter Biggs,
Managing Director of Clemenger
BBDO, New Zealand’s Agency of
the Year, offers you a peep into the
changed-forever world of con-
sumer connection.

From interruption to engage-
ment: connecting with
today’s – and tomorrow’s –
young people
Forget conventional boundaries.
Forget traditional media channels.
Forget marketing formulae.
Welcome to the Age of Mess
where content, creativity and com-
merce collide. The Age of Mess
often makes no sense at all but
can be harnessed to connect bril-
liantly with the young consumer.
Peter Biggs, Managing Director of
Clemenger BBDO, New Zealand’s
Agency of the Year, shows you
how.

Biography: Peter Biggs is
Managing Director of New
Zealand's leading advertising
agency, Clemenger BBDO. Peter's
agency is New Zealand Agency of
the Year this year and last year he
was chosen as Agency Chief
Executive of the Year. 

Peter is also Chair of the Arts
Council of New Zealand (Creative
New Zealand), the country's arts
development agency. As well, he
is a member of the Prime
Minister's Growth and Innovation
Advisory Board. Other Board
appointments include: Asia 2000,
Ngai Tahu Communications
Limited, Victoria University
Foundation, Wellington Regional

Stadium Trust and Treaty of
Waitangi Information Advisory
Board. 

Peter has a first class honours
degree in English Literature and
Latin from Victoria University of
Wellington, New Zealand. 

Peter is a sought-after speaker
on branding, marketing, creativity
and leadership. 

He was chosen as Wellington-
ian of the Year for 2003/04. 

Dr Yvonne Bonomo PhD
AUSTRALIA 

Trends in alcohol consump-
tion by young people
Alcohol features prominently in the
social interaction of teenagers
today. At the same time, evidence
continues to emerge of its short-
term and long-term impact. At
present, there is marked ambiva-
lence within the community
regarding teen drinking and
whether it constitutes a rite of
passage from adolescence into
adulthood or rather a problem
behaviour affecting the health and
well-being of young people. 

Longitudinal data from the
Victorian Adolescent Health Cohort
Survey will be presented describ-
ing patterns of alcohol consump-
tion in young people and their
short-term and long-term conse-
quences. Australian data will be
compared with international data
available on patterns of drinking in
young people. Ambivalent 
community attitudes towards alco-
hol consumption by youth will be
discussed in light of the evidence
and implications of these findings
for the approach to youth drinking
will be discussed.

Biography: Dr Yvonne Bonomo is
a physician in Adolescent
Medicine and a fellow of the
Chapter of Addiction Medicine,
Royal Australasian College of
Physicians. She currently works in
a clinical, research and education
and training capacity at St
Vincent’s Hospital and at Turning
Point Drug and Alcohol Centre and
is a Senior Lecturer in Medicine
and Paediatrics at the University of
Melbourne. She has strong links
with the Centre for Adolescent
Health, Royal Children’s Hospital
and YSAS (Youth Substance Abuse
Service). Her special interest is in
youth alcohol use – her doctoral
studies analysed changing patterns
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of alcohol use through adoles-
cence into young adulthood and a
large part of her clinical work
involves attending to young people
who abuse alcohol. 

Dr Maggie Brady PhD
AUSTRALIA

Moving on: possibilities for
change in Indigenous drink-
ing patterns into the future
A multitude of factors will influ-
ence the uses and meanings of
beverage alcohol for Aboriginal and
Torres Strait Islander people over
the next decades. Some of these
appear initially to be unrelated to
the use of alcohol and other drugs,
such as changes in demography,
family structure and population
mobility. Indigenous Australia
already shows a much younger
age profile than non-Indigenous,
together with high mobility. Other
factors could have a more direct
impact, such as changes in alcohol
availability, the increasing availabil-
ity of other drugs, the evolution of
‘communities’ into towns, and
improvements in socio-economic
status. Underlying the impact of
these broader developments how-
ever, will be less quantifiable mat-
ters such as social attitudes, new
social and cultural influences on
behaviour, and greater psychologi-
cal distance from the patterns,
restrictions and humiliations of the
past.  

Biography: Dr Maggie Brady is a
social anthropologist with a focus
on Indigenous health and sub-
stance misuse. She has undertak-
en both academic and community
action research in remote and rural
Australia for Indigenous organisa-
tions, government departments
and universities. Her publications
include her study of petrol sniffing
Heavy Metal (1992); the award
winning The Grog Book:
Strengthening Indigenous
Community Action on Alcohol
(1998), and Indigenous Australia
and Alcohol Policy (2004). Maggie
has also been an advisor to WHO
on Indigenous substance misuse
and has worked for AusAID on
community-based alcohol preven-
tion in South Africa. 

Mr David Butten
AUSTRALIA

The status quo should prevail
A prohibition on alcohol consump-
tion by persons under the age of
18 would be both impractical and
inappropriate.

Alcohol consumption is not
necessarily harmful when con-
sumed responsibly, even by young
people. It is important to start
good habits at a young age – not a
stop and go approach. Prohibition
has proven to be unworkable and
counter-productive. 

Any move to raise the legal
drinking age to 21 would further
exacerbate these problems and
would have a devastating effect on
the Australian hospitality industry
and economy, as well as the diverse
options for socialization for young
people provided by the industry at
a critical time in their lives. 

There is no doubt there is an
underage drinking problem which
urgently needs to be tackled. A
multifaceted approach focusing on
supply reduction, better regulation
of advertising, enforcement, edu-
cation, public awareness and wel-
fare is, however, the most appro-
priate way to proceed.

Biography: David has had exten-
sive experience in both the public
& private sectors. 
In a period spanning over 30 years,
David performed management
roles in the Victorian State
Government Departments of
Education & TAFE, Liquor Licensing,
Justice & the Country Fire
Authority. 

Later, as a consultant in 1998,
David was contracted by the
Hume City Council in Victoria to
establish the State’s first
‘Integrated Health, Safety and
Crime Prevention Framework
which subsequently won the 1st
prize in the Victorian 2000 Crime
Prevention Awards.

For the past 2 years, David has
performed the dual roles of Chief
Executive Officer of the Australian
Nightclub & Bar Association &
Executive Manager for
Entertainment Management
Services (EMS) which operates
several of Melbourne’s major
nightclubs; and also for the past 3
years has owned and assisted in
the operation of Khe Sanh Asian
Restaurant in Springvale South, a
suburb of Melbourne.

In his roles as Manager, Field

Operations with the Liquor
Licensing Commission (1990-94)
and Manager, Crime Prevention
with the Department of Justice
(1994-98), David:
• Introduced guidelines for the

control of inappropriate alcohol
promotions in licensed premis-
es, which provided the tem-
plate for similar initiatives
Australia wide

• Provided consultancy support
to numerous cooperative
licensing initiatives in Victoria
and across Australia such as
the Melbourne Accord,
Geelong Accord, Latrobe Valley
Accord, Surfers Paradise
Licensees Action Project &
Kings Cross Project

• Was co-author of the Report
on the Review of Penalties for
Underage Drinking Offences
published by the Coordinating
Council Against Liquor Abuse
(1993)

• Was editor/author of a report
entitled "An Examination of
Street Crime in the West End
(King Street) Night Club
Precinct of Melbourne",
Department of Criminology,
Melbourne University (1994)

• Developed the regulations gov-
erning the conduct of sexually
explicit entertainment (includ-
ing table top dancing) on
licensed premises across
Victoria

• Was a principal architect of the
$5 million Safer Cities and
Shires Program, the Victorian
Government’s flagship justice
election promise in 1996

• Managed the 1997 National
Motor Vehicle Theft Task Force

• Was a Member of the:
Victorian Community Council
Against Violence
National Anti-Crime Strategy
Senior Officer’s Group
Melbourne City Council’s Safe
City Executive.

Dr Tom Carroll PhD
AUSTRALIA 

Social marketing and alcohol
in Australia: lessons from
two decades
Co-presenting with Ms Jenny
Taylor
Campaigns targeting harmful alco-
hol consumption have been staged
at the State/Territory and national
level over the last two decades in

Australia. While the majority of
these campaigns have been direct-
ed toward addressing excessive
consumption amongst youth, par-
ents have also been included
amongst target audiences. In the
mid-1990s a national campaign
was also directed toward reducing
excessive consumption amongst
adult drinkers. This paper exam-
ines the lessons learnt from these
two decades of research and
experience in Australia and
assesses the role of social market-
ing within comprehensive
approaches to reduce harm asso-
ciated with the consumption of
alcohol. 

The potential influence of social
marketing is considered in terms
of agenda setting, facilitating and
maximising supportive policy to
reduce alcohol-related harm, and
providing a counter balance to the
messages embodied in alcohol
advertising and promotion, as well
as influencing individual health lit-
eracy and behaviour. The potential
for social marketing to assist in
engaging with parents and sup-
porting them in their efforts to
address alcohol issues with their
children is also addressed. 

Social marketing and alcohol:
a focus on parents
This second presentation in the
Communicating with parents ses-
sion will focus on the role that
social marketing can play in moti-
vating and supporting parents in
addressing alcohol issues with
their children. In light of research
on parents’ views of adolescent
drinking, and within a comprehen-
sive social marketing strategic
planning framework, potential
communication objectives will be
considered, as well as channels,
strategies and messages, and
research and evaluation issues.

Biography: Tom Carroll is a psy-
chologist and social marketing and
research consultant. He has two
decades of experience consulting
on state and national campaigns
across a range of public health
areas including youth and adult
alcohol consumption. He is current-
ly a senior adviser on social mar-
keting and research to the Austral-
ian Government Department of
Health and Ageing and is a mem-
ber of the Advisory Board of the
Australian Centre for Health Prom-
otion, the University of Sydney. 
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Professor Sally Casswell
NEW ZEALAND

Reducing the risk of reinvent-
ing the wheel 
Alcohol policies aimed to reduce
alcohol related harm have been
evaluated in a body of published
research and a number of reviews
of this evidence have been pub-
lished. "Alcohol, No Ordinary
Commodity; from research to poli-
cy’ was published by Oxford
University Press in 2003. This is
the output from an international
project reviewing the evaluation
data, the third in a series of such
projects. Other reviews have
utilised the evidence of effective-
ness and built on these to esti-
mate cost effectiveness of differ-
ent interventions. 

The extensiveness of the evalu-
ation data varies depending on
which policies have been widely
implemented and the possibility of
submitting the interventions to an
experimental design. However,
taken overall the results from
these reviews give a consistent
message as to which policy
approaches are likely to make a
difference. These are largely poli-
cies which impact on the drinkers’
environment rather than those
which attempt to inform or per-
suade individuals to make changes
in their own behaviour. 

Despite the consistency of
these evaluation findings the adop-
tion and implementation of these
relatively effective approaches is
less than consistent across and
within jurisdictions. Allowing policy
to be shaped by factors other than
the available evidence on effec-
tiveness runs the risk of govern-
ments and agencies reinventing
the wheel over and over again. 

Responses to marketing
The development of new market-
ing approaches and the wide-
spread use of these with younger
people has created new questions
for policy makers and public health
advocates. Much policy debate
has centred on the need to restrict
alcohol marketing in television,
radio and print and outdoor media
and there is some evidence that
such comprehensive bans have
positive effects. The ‘unmeasured’
media, by their very nature, are
less visible to those interested in
the policy process. They require
new policy responses which will
both make this marketing more

visible and lead to the develop-
ment of appropriate controls on
the entire marketing mix. 

Some international develop-
ments provide ideas for the way
such policy responses may devel-
op. These are reviewed and sug-
gestions made for a statutory
organisation to monitor and control
alcohol marketing at the national
level. 

Biography: Sally Casswell is
Professor of Social and Health
Research and the Director of the
Centre for Social and Health
Outcome Research and Evaluation
(SHORE) at Massey University.
She is Chair of the Alcohol Policy
Strategy Advisory Committee,
World Health Organization. Her
research interests are in social and
public health policy, particularly in
relation to alcohol and other drugs.
She has carried out research on
the development and implementa-
tion of healthy public policy at the
national and community level and
in the evaluation of these initia-
tives. This has included work in the
development and evaluation of
mass media campaigns designed
for health promotion purposes, and
research on commercial marketing
of alcohol products.

Mr Garner Clancey
AUSTRALIA

2020: a public space odyssey
– managing young people in
public space
Much has changed in the last fif-
teen years and much change will
occur in the next fifteen. The com-
modification of public space or the
emergence of mass private space
has substantially altered the terrain
of managing young people in pub-
lic space. As surveillance networks
thicken and truly public spaces
diminish, the scrutiny of young
people’s activities intensifies. This
presentation will review some of
the developments impacting upon
the management of young people
in public space in recent years and
forecast future developments.
Specific reference will be made to
programs and initiatives attempt-
ing to soften private spaces and
infuse surveillance with an appre-
ciation of what it is to be young. 

Biography: Garner Clancey has
studied psychology and criminolo-

gy. After ten years of working in
and around the juvenile justice sys-
tem (with the NSW Department of
Juvenile Justice and NSW Police),
Garner became a consultant. In
this capacity, Garner has worked
on projects associated with young
people’s access to shopping cen-
tres, crime prevention and policing
projects. Garner currently teaches
on policing and crime prevention
subjects at the University of
Western Sydney, is a member of
the NSW Youth Justice Advisory
Committee, the NSW Juvenile
Justice Advisory Council and is a
commercial associate to the
Australian Centre of Security
Research (University of Western
Sydney).

Associate Professor 
Peter d’Abbs 
AUSTRALIA

Alcohol policy for post-indus-
trial society: meeting new
challenges
Contemporary approaches to alco-
hol policy are grounded in public
health frameworks developed in
the context of post-World War
Two industrial societies. Since that
time, several significant shifts have
occurred that are continuing to
change the context in which alco-
hol policy must find its place. This
paper explores three such shifts.
Firstly, consumption and ‘lifestyle’
have to a large extent displaced
production or work as the basis for
many cultural values, social prac-
tices and processes of identity for-
mation. Although the implications
of these changes have begun to
be explored with respect to use of
alcohol and illicit drugs among
young people, the implications for
the wider population have received
little attention. Secondly, the pro-
duction, marketing and distribution
of alcoholic beverages are being
reshaped by forces of globalization
in ways that affect not only the
economic but also the political
dynamics of alcohol use and alco-
hol-related policies. Thirdly, the
mechanisms and rationale for alco-
hol regulation are being reshaped
– and to some extent undermined
– at both a macro-social level, by
international treaties on trade in
goods and services, and at a
micro-social level, by the privatiza-
tion and commodification of polic-
ing services.

Taken together, these shifts
generate a need not only for new
approaches to alcohol policy, but
for conceptual tools, models and
theories adequate for describing
and understanding the shifts. To be
credible, alcohol policies must be
grounded in an understanding of
contemporary drinking cultures and
the part played by drinking cultures
in everyday life, and to be viable,
they must take account of the
complex, fragmented nature of the
contemporary policy environment.
This paper draws on sociological
research to offer some sugges-
tions for meeting these challenges.

Biography: Dr Peter d’Abbs is an
Associate Professor, School of
Public Health and Tropical
Medicine, James Cook University
of North Queensland (Cairns
Campus).He is a sociologist with a
long-standing research background
in alcohol and other substance
misuse policy issues and in pro-
gram evaluation. Most of this
research has been conducted in
northern Australia, and has
involved remote and/or Indigenous
settings. In 2000, together with
Sarah MacLean, he co-authored a
Review of Interventions into Petrol
Sniffing in Aboriginal Communities.
Peter is currently conducting
research on the policy response to
petrol sniffing in Indigenous com-
munities, and completing a policy
analysis of the Northern Territory
"Living With Alcohol Program"
1991-2000. He is also developing
evaluation frameworks for chronic
disease strategies in north Queen-
sland and the Northern Territory.
Prior to moving to Cairns in 2001,
Peter was a Senior Research Fellow
at the Menzies School of Health
Research in Darwin. He is also a
Director of the AER Foundation.

Superintendent David
Dettman
AUSTRALIA 

Think drinking- obtaining cul-
tural change by 2020
Cultural change doesn’t happen by
accident and it doesn’t happen
over night. Change occurs over
time through planned interventions
that involve the community to
achieve a shared picture of an end
result.

Decades ago the drink driving
culture was one of "she’s right"
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and the combined efforts of Police
and community leaders were
treated as a game, rather than a
serious cultural attitude against
unacceptable drinking and driving.
Drink driving behavioural changes
occurred because the community
said, " enough is enough". A
planned strategy was introduced
involving shock tactics, education
and enforcement. All these three
interventions led to a community
attitude that says it’s not ok to put
yourself and others at risk through
drink driving. 

A similar issue or challenge
exists with managing drinking in
the community. Culturally
Australians are very social and
images of drinking to excess to
celebrate achievements seem
acceptable. We constantly see
youths drunk on New Years Eve
and resultant alcohol induced vio-
lence; schoolies disasters; and,
elite sportspeople celebrating with
the sponsor’s product in their
hand. Evidence suggests young
females as well as males are
increasingly embracing excessive
drinking.

Obviously not everyone drinks
too excess. The exceptions how-
ever lead to socially unacceptable
behaviour, such as; domestic vio-
lence and aggressive behaviour at
clubs and venues resulting in seri-
ous injuries, including deaths, prop-
erty damage, indecent assault and
so on.

What is our ideal vision of
responsible drinking? What
changes do we have to make to
achieve this vision by 2020? What
will we need to do to achieve our
vision? What are the barriers?
What impact will new technology
have on our vision? What behav-
iours do we want to see exhibited
by regulators, service providers,
customers and the general com-
munity? What accountability will
we expect from these groups?
What do these groups expect of
us, as key stakeholders, in our
introduction, implementation and
enforcement of new strategies to
achieve the vision?

Think drinking, think shared
vision, think evidence, think plan-
ning, think involvement, think
accountability, …think!

Biography: David Dettmann man-
ages the Victoria Police, Licensing
Services Division which is respon-
sible for performing the Chief

Commissioner’s management and
administration responsibilities in
respect of the Firearms, Private
Agents and Control of Weapons
Acts. He has been a member of
Victoria Police for more than 30
years and is currently a
Superintendent.

Dr Brian Easton PhD
NEW ZEALAND

Alcohol in the economy:
issues and opportunities 
This paper looks at the following
major economic trends and assess-
es their relevance to alcohol poli-
cy: globalisation; affluence, hetero-
geneity, changing policy regimes
(including tax and regulation).

Biography: Brian Easton is an
independent scholar currently
researching globalisation with a
Marsden Grant. He has had a long
interest in the economics of licit
drugs, including being a member
of the International working Party
on the Social costs of Drug Abuse
and having prepared a report for
Alcohol Advisory Council of New
Zealand (ALAC) on alcohol taxa-
tion. Further information on Brian
including his research can be
found on his website; www.east-
onbh.ac.nz.

Mr Richard Eckersley
AUSTRALIA

Thinking drinking – and the
question of culture
In thinking about drinking and cul-
tural change, we need to go well
beyond cultural images of alcohol
use to the much broader question
of how culture, specifically modern
Western culture, influences health
and wellbeing in general. What
happens when the dominant cul-
ture of a society fails to do well
what cultures are intended to do –
allow us to make sense of the
world and our lives? A potent, and
under-estimated, social factor
behind drug use and abuse is 'cul-
tural fraud': the promotion of
images and ideals that do not
meet human needs or reflect
social realities. This failure is con-
ducive to addiction – to drug use
or other behaviours. For example,
materialism and consumerism
diminish wellbeing and promote
consumption, including of drugs,
as a remedy. Another defining fea-

ture of modern Western culture,
individualism, creates a 'separate
self', isolated from others and the
social environment, and so from
the very things that influence our
lives, reducing both social support
and personal control. This, too,
encourages drug use as an anti-
dote. Cultures bring order and
meaning to our lives. Of all species,
we alone require a culture to give
use reasons to live. When cultures
play this role badly, drug addiction
and abuse are among the costs. 

Biography: Richard Eckersley is a
fellow at the National Centre for
Epidemiology and Population
Health at the Australian National
University, Canberra. His work is
framed by the question, is life is
getting better or worse? and
includes: measures of progress; the
relationships between economic
growth, quality of life and ecologi-
cal sustainability; the social and
cultural determinants of health and
happiness; visions of the future;
and young people and their world.

Richard’s work has been
brought together in a book, ‘Well &
Good: How we feel and why it
matters’ (Text, 2004). He has edit-
ed three other books and has pub-
lished over 100 journal papers,
book chapters, monographs, and
specialist magazine articles. He is
the co-author of a national index of
subjective wellbeing, the first of its
kind in the world; a founding board
member of Australia 21, a not-for-
profit company set up to address,
through interdisciplinary research
and development, some of the
major challenges facing Australia
this century; and a member of the
ACT Government’s Community
Inclusion Board.

His former positions include:
ministerial consultant in two
Commonwealth Government port-
folios; principal issue analyst in the
Office of the Chief Executive of
CSIRO; senior analyst with the
Australian Commission for the
Future; head of the CSIRO Media
Liaison Office; and science reporter
for The Sydney Morning Herald. 

Chief Constable John
Giffard
UNITED KINGDOM

The challenge of policing the
night-time economy in the
United Kingdom
The presentation will provide an
overview of the roles and responsi-
bilities of the various agencies
involved in licensing legislation and
policy, with particular regard to the
implications and changes wrought
by the full implementation of the
Licensing Act in November 2005.

The idea of a ‘drinking culture’
and binge drinking itself will be dis-
cussed highlighting the demo-
graphic findings from policing the
night-time economy and maintain-
ing law and order.

Several interesting factors will
be explored in light of their impact
upon the licensing issues.

Firstly, the local government
drive to regenerate towns and
cities by investing to develop and
establish a European style ‘Café
Culture’ promoting responsible
drinking and liberalised licensing
laws, set against the proliferation
of ‘vertical drinking’ establishments
fuelling the prevailing culture of
excessive drinking.

Secondly, conflict between the
actions of the licensing industry in
maximising consumption and
therefore profit, set against the
drive for the licensing industry to
develop a ‘social responsibility’
accepting the consequences of
their activities.

Finally, the competing interests
of local government to promote
growth of the night-time economy
encouraging investment and trade,
and the crime and disorder conse-
quences of such a policy.

The specific policing issues
that such a complex backdrop
presents will then be examined,
including the role of partner agen-
cies in tackling alcohol related
crime and disorder, and the social
and material costs incurred across
the community.  

The National (United Kingdom)
and local (Staffordshire) response
to these issues will then be con-
sidered highlighting the opportuni-
ties that such changes have
afforded the service, and the tac-
tics put in place to address the
challenge of policing the night-time
economy in light of the new legis-
lation.

A  R E P O R T
O N  T H E  C O N F E R E N C E

32



Biography: John William Giffard,
C.B.E., Q.P.M., D.L
John Giffard was born in London in
1952. He is married to Crescent
and has two sons, Charlie who is
23 and Freddie who is 16.

He joined Staffordshire Police in
1973 and progressed through the
ranks to Divisional Commander at
Lichfield and then Cannock.

He transferred to North
Yorkshire Police in November,
1991, as Assistant Chief Constable
(Operations). Whilst in Yorkshire he
was appointed Deputy to the Chief
Constable. He returned to
Staffordshire as Chief Constable on
the 1st April, 1996.

He was awarded the CBE in
the 2003 New Year’s Honours List,
the QPM in 1997, and appointed a
Deputy Lieutenant for Staffordshire
in 1999.

In 2003 he was appointed Vice
President of the Association of
Chief Police Officers and is now
the senior Vice President.

He is the national lead for the
Bureaucracy Task Force. The BTF
has responsibility for implementing
the proposals made by Sir David
O’Dowd in 2001 aimed at releas-
ing front line officers for street
duty in a variety of different ways.
He has the lead on police pensions
and more recently has been co-
ordinating National efforts to com-
bat alcohol related violence in
town and city centres.

Staffordshire is currently (2004)
regarded by Her Majesty’s
Inspector of Constabulary as one
of the best performing forces in
the country.

Educated at Eton and
Southampton University, he gradu-
ated with an Honours Degree in
German with a Certificate in Italian
Studies.

His outside interests include
historic houses, cricket (President
of the North Staffs & District
Cricket League since 1996), golf,
shooting, bridge and crosswords.

Other Posts include:
• Vice President of the Police

Mutual Assurance Society
• Chairman of the Britannia

Building Society Foundation
• Member of the Court and

Nominations Committee
University of Keele

• Vice President Staffordshire
Scouts

• Vice President Staffordshire
Association of Young Peoples
Clubs

• Trustee – Partners Assuring a
Safer Staffordshire

• Trustee – British Police
Symphony Orchestra

Mr Marcus Grant
UNITED STATES OF AMERICA 

Alcohol policies: balance
through partnership 
At different times and in different
cultures, particular groups within
society have driven alcohol policy.
The most obvious have been reli-
gious faiths and social movements.
During the 20th century, the med-
ical establishment exerted increas-
ing influence, more recently
expressed through public health
advocates. Looking ahead to 2020
and beyond, this paper argues for
a more inclusive approach to the
development of alcohol policies.

The perspectives of govern-
ments, researchers, non-govern-
mental organizations and the pri-
vate sector are described. Their
relative contributions to the alcohol
policy debate are analyzed, com-
paring areas in which broad con-
sensus may be easily achieved
with areas where real or perceived
conflicts of interest may emerge.
The potential role of the beverage
alcohol industry is discussed, in
terms of the contribution that might
be made to policy development
and to program implementation.

Examples are provided of effec-
tive public/private partnerships at
local, national and international
levels. These examples are drawn
from different regions of the world
and refer to a variety of alcohol
policy issues. They demonstrate
the usefulness of targeted inter-
ventions within the context of a
reasonable regulatory framework.

It is argued that such partner-
ships provide opportunities to
ensure that alcohol policies reflect
the values of the whole of society,
balancing different needs and aspi-
rations. The role of the
International Center for Alcohol
Policies (ICAP), which is celebrat-
ing its tenth anniversary, is men-
tioned as promoting dialogue
among the different societal
actors. In seeking to identify an
approach to alcohol policies which
is most likely to be responsive to
the changing demands of the 21st
century, the paper concludes that
public/private partnerships offer a
way ahead which promotes eco-

nomic and social development and
fosters human health and happi-
ness.

Biography: Marcus Grant was
born in Scotland and went to
school in Inverness, Edinburgh and
Paris and to University at
Pembroke College, Cambridge,
where he read English Literature.
He then taught English and
General Studies at Chichester and
at Cambridge.

In 1973, he joined the Alcohol
Education Center, London, and
subsequently became its Director.
This center was responsible for the
national coordination of post-quali-
fication training on alcohol prob-
lems for health and social service
staff. During this period, Marcus
Grant also served as Chairman of
the Alcohol Education Section of
the International Council on
Alcohol and Addictions and
Honorary Tutor in Education at the
Institute of Psychiatry, University of
London.

Having already worked as a
Consultant for the World Health
Organization (WHO) Regional
Offices in Copenhagen and Manila,
he joined the headquarters staff in
Geneva in 1984, where he was
responsible for global activities on
the prevention of alcohol and drug
abuse in the Division of Mental
Health. He then became Chief of
Prevention, Advocacy and Health
Promotion within the global
Program on Substance Abuse,
which was established in 1990.

He resigned from WHO in 1994
in order to be able to work directly
with the beverage alcohol industry.
In 1995 he became the President
of the newly created International
Center for Alcohol Policies (ICAP),
which is based in Washington D.C.
The mission of ICAP is: "To pro-
mote understanding of the role of
alcohol in society and to help
reduce the abuse of alcohol world-
wide. To encourage dialogue and
pursue partnerships with the bev-
erage alcohol industry, the public
health community and others inter-
ested in alcohol policy."

He is immediate past Chairman
of the Global Road Safety
Partnership, which is a joint initia-
tive of the World Bank and the Red
Cross, and is a member of the
Board of the International Council
on Alcohol and Addictions.

He has published extensively
on alcohol education and training;

on prevention; and on social policy.
He has also written a variety of film
and television scripts and has pub-
lished fiction under a pseudonym.

Mr Eddie Greenaway
AUSTRALIA

Peer education through popu-
lar culture: films from the
Play Now/Act Now Project
2002-2004
The Play Now /Act Now youth
alcohol film festival/project is a key
initiative of NSW Health, conduct-
ed over the past three years in
partnership with Metro Screen. 

By encouraging young people
aged 18-25 to produce their own
short films the project takes a peer
education approach to the issue of
problematic alcohol consumption
by young people. In particular, the
initiative reflects the strategy out-
lined in the NSW Youth Alcohol
Action Plan 2001-2005 of engaging
young people through a cultural
approach.

To showcase the work of these
young NSW film-makers and to
enhance the reach of these impor-
tant films, NSW Health has now
produced and distributed a Play
Now/Act Now DVD across NSW.

In the words of the DVD:
"Let yourself be inspired as
young film-makers take you on
a journey of exploration into the
hot issue of alcohol misuse and
it's consequences amongst
young people in New South
Wales."
"This best of the best DVD fea-
tures 14 outstanding films from
the Play Now Act Now
film/video competition. Open to
young people aged 18-25 years
from across the state, this com-
petition showcases the consid-
erable creative talents of young
film-makers and their ability to
educate and inform peer audi-
ences."
The films produced are out-

standing and the messages con-
tained are accessible, important
and timely. The films delve into the
"fallout" effect that comes with
extreme drinking, including physi-
cal and mental health conse-
quences, as well as the range of
social and legal repercussions,
including crime, violence, anti-
social behaviour and road trauma.

Biography: Eddie Greenaway is
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the Senior Project Officer at the
Centre for Drug and Alcohol, NSW
Health. 

Mr Todd Harper
AUSTRALIA 

Quit marks its 20 year
anniversary
The Quit organisation marks its 20
year anniversary in January 2005.
Quit has been at the centre of
efforts to reduce the enormous
health burden in our society
caused by tobacco use.

This presentation will explore
how society's attitudes to tobacco
issues have evolved over the past
20 years. It will explore the role of
advocacy, media, programs and
research to change the inform and
influence the debate on tobacco
control.

The framing of the tobacco
control debate is a critical aspect
of public health efforts to address
the leading cause of preventable
deaths in Australia. 

The presentation will highlight
how the learning’s of the past 20
years, position Quit and other
tobacco control organisations to
tackle the challenges of the future.

Biography: Mr Todd Harper B.Ec,
Post Grad Dip Health Promotion. 
As Executive Director of Quit
Victoria since 1999 Todd Harper
has led the Quit Program through a
period of significant change in
tobacco control reform in Victoria.
Todd has worked extensively on
policy advice and advocacy for
smokefree legislation including
smokefree dining, smokefree shop-
ping centres and smokefree gam-
ing venues. He has also overseen
the development of the Parent's
Campaign which resulted in record
level of calls to the Quitline. This
campaign won a silver medal in
the 2002 ADMA Awards. 

Prior to taking up his role as
Executive Director of Quit Victoria
in 1999, Todd was Executive
Director of the Tasmanian Council
on AIDS and Related Diseases.
Todd has also worked for
Tasmania’s Department of Health
and Human Services in various
positions, including co-ordinating
Tasmania’s community housing
program, and as a primary care co-
ordinator specialising in health pro-
motion and quality improvement.
In addition to his extensive experi-

ence in health promotion, Todd has
also worked in the areas of media
and public relations, including
three years as a political and
industrial relations journalist. 

Professor David Hill AM
AUSTRALIA

Slip Slop Slap: a little bit of
sun is good for you, but only
a little
Skin cancer, including malignant
melanoma, is the most common
form of cancer in Australia, which
has the highest rates of skin can-
cer in the world. Significant mor-
bidity, mortality and economic
costs in treating skin cancer justify
a coordinated public health pro-
gram to reduce population expo-
sure to ultraviolet radiation.

Following its successful Slip
Slop Slap messages in the 1980s,
from 1989 The Cancer Council
Victoria has developed and deliv-
ered the SunSmart skin cancer
prevention campaign using a wide
range of health promotion compo-
nents in a coordinated fashion. In
2004, the Cancer Council became
the World Health Organisation’s
Collaborating Centre for for the
Promotion of Sun Protection. These
include programs of schools’ edu-
cation, structural change and poli-
cy implementation, workplace pro-
grams, media advertising and
social marketing and professional
education. Beliefs, attitudes,
behaviour, sun exposure and skin
cancer rates have been monitored
from 1988 onwards. Trends across
time indicate change has occurred
on all these dimensions. It is con-
cluded that significant population
exposure reduction has resulted
from this campaign and economic
analysis suggests considerable net
benefit in health costs averted by
implementation of the SunSmart
program.

Biography: Professor David Hill is
a behavioural scientist who is
Director of The Cancer Council
Victoria and was founding Director
of its Centre for Behavioural
Research in Cancer. Professor Hill
is a Professorial Fellow at the
University of Melbourne. In 2001,
he was made a Member of the
Order of Australia (AM) for "servic-
es to the promotion of community
health, particularly in the develop-
ment of cancer awareness and

prevention programs". 
Professor Hill, who received his

PhD in psychology from the
University of Melbourne, has
authored or co-authored over 200
scientific articles and reports in the
medical, public health and psycho-
logical literature. His published
work includes research on the
prevalence of adolescent and adult
smoking, strategies for smoking
cessation, reduction of smoking
uptake, smoking regulation, behav-
ioural aspects of screening mam-
mography, management of primary
operable breast cancer, efficacy of
breast self-examination, monitor-
ing trends in skin cancer preven-
tion, and exploring determinants of
behaviours related to skin cancer
prevention.

Professor Hill has served on a
number of national and internation-
al committees and taskforces in
cancer prevention. He holds senior
positions on major national com-
mittees, including the Deputy Chair
of the National Health and Medical
Research Council (NHMRC)
Research Committee.

Dr Peter Holland PhD
AUSTRALIA 

The new white-collar work-
place and alcohol: a danger-
ous cocktail
The nature of work has long been
associated with the use and abuse
of alcohol and illicit drugs.
Workplaces associated with high
stress, job insecurity, long hours
and isolation or combinations of
these factors are seen as catalysts
for such cultures. Typically, this has
been associated with blue-collar
industries such as mining, building
and transport. However, the funda-
mental change in the nature of
work across society and the
volatility of the global economic
environment which Australia is
increasingly part of, has seen
white-collar workplaces reflect
many of the traits associated with
the use and abuse of alcohol and
illicit drugs. Stress, job insecurity
and work intensification are now
part of the agenda in the white-
collar environment providing a fer-
tile ground for the development of
a drug culture.

Thus when employers look too
increasingly focus on the issue of
drug use and abuse on grounds
such as of maintaining a productive

and safe workplace it is may come
as a shock, but it is clear that they
must first examine the contempo-
rary workplace. The culture and
expectation management has set
is a central issue in alcohol other
drug use. This paper examines the
issues associated with alcohol and
illicit drug use in the white-collar
workplace from both an employee
and employer perspective, in par-
ticular focusing on the role of the
employers in defining the culture in
which alcohol and illicit drugs can
either survive, thrive or dive.

Biography: Dr Peter Holland (PHD
Tasmania, MA Kent) is a Senior
Lecturer in Human Resource
Management and Employee
Relations at Monash University
Department of Management and
Australian Centre for Research in
Employment and Work (ACREW).
His major research area is drug
testing and monitoring and surveil-
lance in the workplace. He has
published internationally on the
issue of drug testing in the work-
place.

Dr Ann Hope PhD
IRELAND

Alcohol in Europe – the poli-
cy mosaic 
The European Union, a mosaic of
diversity – The European Union is
now made up of 25 Member
States, representing about 300
million citizens, where the richness
of history, culture, language and
the social diversity spreads from
west to east and from north to
south with no two Member States
the same. That diversity includes
drinking cultures and patterns and
even today, continues to be a key
factor for national differences in
the rates of alcohol harm and type
of harm experienced. 

Alcohol, common problems and
effective solutions – Recent
research in Europe clearly demon-
strates that alcohol is a substantial
contributor to disability and death
across the European Region and in
every European country and carries
with it extraordinary rates of social
and health harm. The research evi-
dence is also strong that regulat-
ing availability, pricing and taxation
and drinking driving countermea-
sures are the most effectiveness
alcohol policy measures in reduc-
ing alcohol related harm.
Reshaping the drinking culture and
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providing a safer social climate for
young people to live must also be
part of the policy mix. 

A grey landscape with some
chinks of light – Despite the
expanding role of the EU, trade
and economics continue to be the
driving force today with the over-
riding goal of a single market in
which goods, services, people and
capital can move around freely.
There are many examples of alco-
hol being treated as an ordinary
commodity by EU policy makers
such as the push to harmonise
alcohol taxes, the abolition of
restrictions on travellers imports
on alcohol, the proposal to deregu-
late sales promotion and the
Nordic experience of having to
abandon many of their effective
alcohol control policies in order to
comply with the EU single market.
While the European Court of
Justice has recognised in several
rulings the validity of alcohol
restrictions to protect public
health, other EU institutions have
been slow to respond. The drinks
industry also influences the policy
development process in a number
of ways. Within the EU, public
health only received an independ-
ent mandate in 1993 to promote
health and inter-state co-opera-
tion. The introduction of alcopops
to the European market in 1995
catapulted the alcohol issue into
the European Parliament where
action was sought, resulting in a
EU Council Recommendation in
2001 focused on young people. 

Alcohol Policy, Future needs –
International trade organisations
such as the WTO, the EU
Commission and Member State
governments should recognise that
policy makers have a duty of care
to the citizens and that some con-
straints are necessary with alcohol
from the open market rules in the
interest of public health and sus-
tainable social and economic
development. EU measures should
complement and support rather
than weaken Member States alco-
hol policies. National Alcohol
Policies will differ. Therefore, each
Member State needs to have the
flexibility to implement national
and regional alcohol policy meas-
ures that are appropriate and nec-
essary to reduce alcohol related
harm in their own country. Health
impact assessments, as provided
for in the EU Treaty, should be
applied to alcohol across all com-

munity polices to increase human
health protection and reduce harm.
The development of a policy
framework to regulate and monitor
alcohol markets is an important
public health imperative. 

Biography: Ann has a background
in education, research and health
promotion. As Senior Researcher
in the Centre for Health Promotion
Studies in the National University
of Ireland, Galway for many years,
she was principal investigator in
major research projects, Europe
Against Cancer, Health Promotion
in the Workplace and the agri-sec-
tor project Health, Safety and Well
Being in Rural Communities. Dr.
Hope is currently National Alcohol
Policy Advisor (NAPA) to the
Department of Health and Children
and has provided expert advice
since 1995. As NAPA, she has
acted as catalyst for the develop-
ment of many alcohol policy initia-
tives in different settings, in rele-
vant research and in the work of
the Strategic Task Force on
Alcohol. Ann was Temporary
Advisor to the WHO European
Regional Office (1998-2001) where
she was involved in the drafting of
the European Alcohol Action Plan
and the Declaration on Young
People and Alcohol. She has pre-
sented at many International con-
ferences. Currently, she is a mem-
ber of the EU public health expert
group on Alcohol and Health and
represents Ireland on alcohol poli-
cy matters at World Health
Organisation level.

Dr John Howard PhD
AUSTRALIA 

"Your Call": a collaborative
intervention between an NGO
and State Police to address
underage, public space drink-
ing 
Co-authored by Matthew Noffs
(Ted Noffs Foundation) and Trent
Southworth (NSW Police)

"Your Call" grew from the develop-
ing partnership between the Ted
Noffs Foundation (TNF) and NSW
Police. TNF has a range of pro-
grams for young people and their
families and carers who experi-
ence drug use-related difficulties.
TNF has also been working with
NSW Police in providing training to
Youth Liaison Officers and PCYC

staff, placements and advice.
NSW Police had become increas-
ingly concerned about the extent
of under-age drinking, especially in
public spaces such as beaches
and parks, and the associated risks
ranging from intoxication, violence,
unwanted and unprotected sex to
family discord and school and work
difficulties. They were also con-
cerned that the interventions avail-
able to them did not appear to be
having a positive impact on this
behaviour. Together an intervention
was developed which involves the
identification of underage drinkers
and offering them a choice – a fine
or attendance at an information
session with at least one parent or
carer, provided by both TNF and
NSW Police. The information ses-
sion lasts about 1.5 hours and
comprises a TNF counsellor provid-
ing information on alcohol and its
impact on young lives and on
those who care for them. After
some questions and answers, the
group (usually 25 to 30 ‘family
groups’) breaks into smaller groups
and discusses a case study provid-
ed. Four fictional ‘cases’ of young
people are presented ranging
through occasional alcohol use,
increasing use and
problematic/intensive use. Each
group of families reports back to
the whole group and discussion,
questions and answers follow with
both TNF staff and Police Officers
responding to questions. Detail is
provided on sources of information
and assistance for young people,
parents and families. A second tier
intensive intervention is being
developed ("Your Call2") for those
who re-appear as underage
drinkers in public places, which
will use a smaller group approach,
motivational interviewing tech-
niques and the stages of change
model.

Biography: John Howard BA,
MA(Couns), MClinPsych, DipCrim,
PhD, MAPS.
John Howard is Director – Clinical
Services, Training and Research
with the Ted Noffs Foundation. He
is also a Consultant Clinical
Psychologist in the Department of
Adolescent Psychiatry, Prince of
Wales Hospital, Sydney and an
Honarary Visiting Fellow at the
National Drug and Alcohol
Research Centre, University of
New South Wales. He was former-
ly a Senior Lecturer in Psychology

and Director of the Social Health
Programs, Department of
Psychology, Macquarie University,
Sydney. 

He has worked as a high
school teacher in rural NSW and
Sydney, a generalist and specialist
(delinquents) school counsellor, a
deputy superintendent of a resi-
dential unit for young offenders,
and senior counsellor of a commu-
nity-located unit for young offend-
ers. He was a member of the
Technical Steering Committee of
the World Health Organization’s
Department of Child and
Adolescent Health and
Development (CAH) for 6 years,
and regularly consults to CAH,
UNESCAP, UNICEF, and from 1995-
98 to the Arab Council on
Childhood and Development
(Cairo), especially in relation to
street youth/children in developing
countries and the health of male
adolescents. This included work at
WHO/HQ in Geneva and field work
in India, the Philippines, South
Africa and Egypt, more recently at
UNESCAP in Bangkok, with field
work in Lao PDR, Viet Nam, and
Thailand on drugs and young peo-
ple projects. He is also on the
Board of NCETA (National Centre
for Education and Training in the
Addictions) and a member of the
Evaluation Working Group of the
National Youth Suicide Prevention
Strategy, and is a member of a
number of National Illicit Drug
Strategy Working and Reference
Groups.

His major clinical, teaching and
research areas are: adolescent
substance use and ‘street youth’
(in both developed and developing
countries), comorbidity/dual diag-
noses, depression and suicide in
young people, working with mar-
ginalised youth, adolescent psy-
chotherapy, same-sex attracted
youth, HIV infection in adolescents,
and resilience.

Dr David Jernigan PhD 
UNITED STATES OF AMERICA

Alcohol marketing and youth:
evidence of a problem
Alcohol is the leading drug of
abuse and intoxication among
youth in the United States. More
than 7000 young people age 15
and under have their first drink of
alcohol every day. Initiation of alco-
hol use at such an early age has
well-documented consequences,
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including greater likelihood of
development of alcohol depend-
ence, of experiencing alcohol-relat-
ed injury and violence, and of
incurring damage to the still-devel-
oping adolescent brain. While
many factors contribute to early
initiation into alcohol use, including
parents and peers, there is reason
to believe that alcohol advertising
plays a role. The principal means
of protecting youth from exposure
to alcohol advertising in the U.S. is
through alcohol industry self-regu-
lation. The failure of self-regulation
to control content alleged to be
attractive to youth has prompted
citizen actions on numerous occa-
sions. While these have in some
cases led to the withdrawal or
cancellation of specific advertise-
ments or campaigns, this has
often happened after the campaign
has been in the media for several
months. Regulation of content is
subjective and raises constitutional
questions regarding the freedom of
commercial speech. Alcohol adver-
tising placement decisions are
based on commercially available
audience data, and self-regulation
of placements may be implement-
ed prospectively. Analyses of alco-
hol advertising placements in the
media of television, radio, maga-
zines and the internet are present-
ed to support the paper’s argu-
ment that improving self-regulation
of alcohol advertising placement is
a more feasible public health
objective that is more likely to sup-
port and promote the cultural
changes necessary to reduce
youthful drinking in the future.

Advertising and marketing:
the new marketing mix
In the U.S., total marketing spend-
ing by alcohol companies has been
estimated at three to four times
the amount spent on the meas-
ured media of television, radio,
print and outdoor. In looking at
marketing and young people, it is
critical to include these "unmea-
sured" media activities in the pic-
ture. From texting to the internet
to sponsorships and special
events, these activities embed
alcohol brands in the lifestyles and
aspirations of target customers.
This presentation complements Dr.
Jernigan’s plenary presentation by
exploring examples of these mar-
keting techniques from various
countries, research into the effects
these techniques have on young

people and steps being taken by
communities and countries to limit
unmeasured marketing activities
by alcohol companies.

Biography: David Jernigan is a
Research Associate Professor at
Georgetown University's Health
Policy Institute and Research
Director of the Center on Alcohol
Marketing and Youth, also at
Georgetown. He co-founded and
was Associate Director of the
Marin Institute for the Prevention
of Alcohol and Other Drug
Problems for 13 years. His doctoral
work in sociology at the University
of California at Berkeley focused on
political, cultural and public health
implications of the globalization of
alcohol production and marketing.
He wrote Thirsting for Markets:
The Global Impact of Corporate
Alcohol, was principal author of
the World Health Organization's
recent Global Status Report on
Alcohol, co-authored Media
Advocacy and Public Health: Power
for Prevention, and is a co-author
of Alcohol in the Developing World:
A Public Health Perspective, pub-
lished by WHO and the Finnish
Foundation for Alcohol Studies. He
is a member of the WHO Director-
General's Alcohol Policy Strategy
Advisory Committee, has consult-
ed with and trained thousands of
public health advocates, and has
authored numerous peer-reviewed
articles and training curricula on
environmental approaches to pre-
vention, media advocacy, and the
prevention of alcohol-related prob-
lems. 

Professor Ian Johnston
AUSTRALIA

Reducing road trauma – from
best intentions to best prac-
tice
Road Safety is a recent science,
dating back only 40 years or so.
Initially, countermeasure programs
were developed and implemented
by well meaning amateurs. The
field was slow to learn from epi-
demiology and from public health.
Despite having its bedrock in engi-
neering its focus has remained, for
the most part, on behaviour
change!

Australia, more than most
western motorised countries, has
relied on behaviour change rather
than safe system design. The

behavioural control strategies have
been dominated by legislation (and
regulation), by intense enforce-
ment and by severe punishment.
Attempts at socio-cultural change
through education have been sup-
plemental rather than primary.
Gradually, as scientific planning of
interventions and rigorous evalua-
tion became mainstream, Australia
emerged as a leader of evidence-
based behaviour change programs.
It is these which have earned us
an international reputation as a
world leader, not our progress in
reducing road trauma per se, for
our performance, while good, is
not exceptional.

This paper explores the evi-
dence relating to successful
behaviour change – using drink
driving as a case study – and
makes a case that we are nearing
the limits of success. It proposes
that we focus far more on system
design, making our systems both
more error tolerant and better
matched with our biomechanical
limits.

Biography: Professor Johnston is
the Director of the Monash
University Accident Research
Centre.

Ian Johnston is a psychologist
with a PhD in human factors. He is
a Fellow of the Australian
Academy of Technological
Sciences and Engineering and is
the Immediate Past President of
the Road Engineering Association
of Asia and Australasia. 

Ian’s history in road safety
stretches back to 1972, with the
Australian federal government, the
Victorian state government, an
R&D company and academia. Ian
was appointed Director of the
internationally renowned Monash
University Accident Research
Centre in May 2001. 

He has advised regional and
national governments in several
countries on road safety strategy
and policy and has a keen interest
in technology transfer within the
Asia-Pacific region. 

Ian has won several awards,
both national and international for
his work in safety and has pub-
lished extensively. 

Hon Dr Barry Jones AO
AUSTRALIA 

Educating the citizen of the
future; redefining labour/time-
use value
Time budgetting and self-manage-
ment of time are central to effec-
tive education, both in convention-
al schooling and in lifelong educa-
tion. Time is the medium in which
we live: the only irreplaceable
resource. Using it effectively
involves setting priorities. But
there is a paradox: time manage-
ment, historically, has been an
instrument of external control. 

Coming to grips with time
management is central to tackling
the problems of boredom, alien-
ation, depression, drug depend-
ence and suicide, which have very
high incidence among Australian
young people.

Capacity to manage time is the
major distinction between those
who exercise power and those on
whom it is imposed – the
‘Who/Whom?’ question that Lenin
often raised. 

Since 1950 Australia and New
Zealand, Japan, Western Europe
and North America have been
passing through a demographic
revolution in which people are liv-
ing far longer, and working longer
week by week, but for a reduced
per centage of total life. This has
profound – but largely unrecog-
nised – social, economic, political
and educational implications, bare-
ly addressed by policy makers.
Most people who retire between
50 and 60 can expect probably 30
years of active life, and many more 
than 40.

The reduction of paid working
life for males from 50 years to 35
years in sophisticated economies
is well under way, with Australia in
the lead. 

Since work has been – with
the family, sport/hobbies/learning
– one of the major factors in self-
definition ('Who am I?'), being
excluded from paid employment
when an individual is still physically
fit and mentally alert, can cause
acute psychological problems,
especially for males (or women
without family responsibilities),
when the transition is very abrupt.
Much research is being carried out
on problems of physical disability,
very little on the need to redefine
time use value for the prematurely
retired. 
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Biography: Hon Dr Barry Jones
AO has been a public servant, high
school teacher, television and radio
performer, university lecturer and
lawyer. He took a leading role in
campaigns to abolish the death
penalty and revive the Australian
film industry and achieved some
reputation as a quiz champion. MP
for Melbourne in the Victorian
Legislative Assembly 1972-77, he
transferred to the Commonwealth
Parliament as MP for Lalor 1977-
1998 and was Minister for Science
1983-90, Prices and Consumer
Affairs 1987, Small Business 1987-
90 and Customs 1988-90. 

He served on the Executive
Board of UNESCO in Paris 1991-95
and was Vice President of the
World Heritage Authority 1995-96. 

He became National President
of the ALP 1992-2000. Deputy
Chairman of the Constitutional
Convention 1998 and a Visiting
Fellow at Trinity College,
Cambridge. 

His books include Dictionary of
World Biography (1998) and he
edited The Penalty is Death (1968).
Sleepers, Wake!: Technology and
the Future of Work was published
by Oxford University Press in 1982,
a best seller, was translated into
Chinese, Japanese, Korean,
Swedish and Braille. He was elect-
ed FTSE (1992), FAHA (1993), FAA
(1996), FASSA (2003) and award-
ed an AO in 1993. 

He is completing his autobiog-
raphy, A Thinking Reed, chairs the
Victorian Schools Innovation
Commission and the Port Arthur
Authority and sits on six medical
research boards. He chairs Vision
2020 and is a Board Member of
the Centre for Eye Research
Australia.

Mr Brian Kearney
AUSTRALIA 

The prospects for change in
our attitude to the consump-
tion of alcohol – a perspec-
tive from the public bar
For many, a quiet beer, glass of
wine, nip of spirit etc, particularly
with friends, in a hospitable pub, is
one of the simple pleasures of life.

Possibly still fuelled by the now
apocryphal stories of the 6 o’clock
swill in bygone days, there
remains an image by some, an
expectation by a decreasing minor-
ity, that getting "legless" in a pub
is accepted if not expected behav-

iour. Not so!!
The pub business in Victoria

has undergone radical change over
the 1990’s and into the 21st cen-
tury. The continuing liberalization of
liquor laws with resultant
increased competition for both on
and off premise liquor sales and
changing community attitudes has
stimulated the pub sector of the
Victorian liquor and licensed hospi-
tality industry to seek out a basis
for maintaining and growing sus-
tainable business into the future.
Cornerstones of the long term via-
bility of the pub business include
hospitality, diversity in offering to
patrons, customer care and
responsible service and consump-
tion of alcohol.

The pub sector, particularly
through the Australian Hotels
Association, is looking to play a
significant role in joining with other
key community, industry and
Government stakeholders in pro-
moting the responsible consump-
tion of alcohol, with particular
emphasis on further addressing
underage and excessive drinking. 

Biography: Brian Kearney, Chief
Executive Officer, Australian Hotels
Association (Victoria)
Brian was appointed as CEO AHA
(Vic) in May 2004. The mission of
the AHA is to effectively contribute
to the establishment of an environ-
ment which fosters the business
success of pubs and hotels across
Victoria.

Prior to this appointment, Brian
had since 1990 been Chief
Executive Officer-Liquor Licensing
Commission and Director of Liquor
Licensing for the State
Government of Victoria.

Ms Sandra Kirby
NEW ZEALAND 

Changing the minimum pur-
chase age – reflections on
the New Zealand experience 
On December 1 1999 the
Minimum Legal Purchase Age for
alcohol in New Zealand – com-
monly, but erroneously referred to
as the "Drinking Age"- was low-
ered from 20 to 18 years. This
change occurred with a range of
other changes to the legislation
governing the sale of alcohol and
with a great deal of controversy
and lobbying. In this presentation
the laws in New Zealand will be
outlined, the difference between a

purchase age and a drinking age
will be explored and an overview
of some of the impacts of the leg-
islative change. With concerns
about drunk teenagers on city
streets the question posed is –
would re-visiting the purchase age
make a difference for the young
drinkers in 2020; or should our
countries aim to have a minimum
legal drinking age by that time?

Biography: Sandra Kirby, originally
trained as a teacher, and is now
employed as the Group Manager-
Population Strategies at the
Alcohol Advisory Council (ALAC),
her third role in seven years with
ALAC. She has been working in
public health for over fifteen years
in both government and non-gov-
ernment sectors. 

Her interests include issues
around young people and alcohol;
alcohol and public safety; injury
prevention and crime, the links
between local government and
central government policy and the
ways groups can work together to
achieve a safer, healthier 
community. 

Mr John Larkins
AUSTRALIA 

Comparing and contrasting
legislative regimes in
Victoria: a Barrister’s per-
spective
This paper involves an analysis of
the Liquor Control Reform Act
1998 (Vic) not from a technical
perspective but a strategic one. In
particular, the genesis of the
important provisions of the Reform
Act will be examined and com-
pared with both the corresponding
1987 and 1968 liquor legislation.

It will be demonstrated that, at
least in practice, the approaches
dictated by the three Acts for deci-
sion makers involved in liquor mat-
ters are quite different. In essence,
one of the fundamental differences
in approach (particularly as
between the 1968 and 1998 legis-
lation) appears to be that for the
former Act, intervention tended to
be at entry (i.e. licences were
much harder to obtain and poten-
tial licensees and even potential
liquor projects were examined
with far greater stringency) where-
as, currently, the focus of interven-
tion tends to be, primarily, at exit
from the industry (i.e. there has
been a substantial rise in the num-

ber of draconian penalties such as
cancellation of licence and disqual-
ification of licence holders imposed
in recent times). As a conse-
quence, two questions can be
asked – firstly, has current legisla-
tion and practice gone too far in
leaving the outcome of liquor
issues to enforcement authorities
and market forces and, if so and
secondly, what needs to be done
to address any such trend.

The Paper is intended to be 
discursive rather than analytical
but two case studies in which the
author has been directly involved
are briefly examined to demon-
strate some of the perils of the
perception that supervision of the
liquor industry is currently dictated
by a "laissez-faire" approach rather
than the more intrusive and "pater-
nalistic" approach of bygone eras.

Biography: Since coming to the
Bar over twenty years ago John
Larkins has practised widely in civil
litigation and before tribunals. He
has extensive experience in com-
mon law cases and in recent years
the emphasis of his practice has
been in the areas of liquor licens-
ing, town planning, gaming and
administrative law. He has
appeared regularly before the
Liquor Licensing Commission and
more recently in the Planning and
Occupational and Business Lists at
VCAT. John appears before Panels
at Liquor Licensing Victoria and in
hearings at the Victorian Casino
and Gaming Authority (now the
Victorian Commission for Gambling
Regulation) as well as the
Supreme Court.
Mr Larkins’ specialises in Liquor
Licensing and Gaming,
Administrative Law, Planning,
Arbitrations, Common Law,
Defamation, Disciplinary Tribunals,
Inquests, Occupational Health &
Safety, Professional Negligence,
Sports Law, Torts, Mediation.

Mr Adam Leys
AUSTRALIA 

Co-presenting with Mr Scott
Stewart
Biography: Adam Leys is the
Manager at mcm interactive and is
responsible for Australia's leading
music and radio websites,
www.take40.com, www.thehoth-
its.com and
www.planetrock.com.au.
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Dr Jo Lindsay PhD
AUSTRALIA

Addressing youth drinking
cultures now and in the
future
The broader social context that
young people inhabit has changed
markedly over the last two
decades and this change is reflect-
ed in the alcohol consumption con-
texts. These changes include the
attenuation of ‘youth’ as a life
stage, the advent of dance music,
the feminisation of nightlife,
access to new communication
technologies, the move from pubs
to clubs and hybrid venues. Urban
nightlife venues are now highly
segmented and are marketed
toward a diverse range of rapidly
changing ‘taste-cultures’
(Thornton, 1995). Based on these
changes we could predict that the
diversity and segmentation of
youth culture will continue and
branding of alcohol products and
venues will intensify. We could
also predict that structural social
divisions such as class, gender and
cultural background will continue
to have a fundamental impact on
drinking patterns and these inter-
act with rapidly changing taste
trends. The challenge for policy
makers and human service profes-
sionals is to simultaneously
address longstanding differences
in drinking cultures and rapidly
changing drinking fads.

Biography: Jo Lindsay is a lectur-
er in Sociology in the School of
Political and Social Inquiry, Monash
University. Her research interests
include youth, alcohol consump-
tion, sexual health and families.
She has just completed an in-
depth qualitative study of ‘Alcohol
consumption contexts’ in metro-
politan Melbourne. This research
explores how gender and class
shape young people’s drinking con-
texts and drinking patterns. Her
previous postdoctoral work on
‘Young workers, sex, drugs and
drinking’ was conducted through
the Australian Research Centre in
Sex, Health and Society, La Trobe
University. This research examined
the intersections between work
cultures for young non-professional
workers and socialising and risk
taking. 

Dr Rob Moodie
AUSTRALIA

Commentary

Biography: Dr Moodie has been
CEO of the Victorian Health
Promotion Foundation since 1998,
following many years in HIV/AIDS
prevention and management, and
public health roles – both local and
international.

He is currently a member of
the Minister for Foreign Affairs AID
Advisory Council, Chair of the
Premier’s Drug Prevention Council
and is Vice-President of the
International Union of Health
Promotion and Education. He is
also member of the Asia Pacific
Leadership Forum on HIV/AIDS.

He has Professorial appoint-
ments in public health at
Melbourne and Monash
Universities.

Some of the priority issues for
VicHealth include tobacco control,
reducing obesity through increased
physical activity and healthy eat-
ing, and promoting mental health
and wellbeing.

Senator Andrew Murray
AUSTRALIA 

Prospects for a volumetric
tax for wine
Overview
• It is better tax policy to tax

each alcohol product on its
alcohol content rather than its
value.

• The taxation of alcohol should
be a standard regulatory mech-
anism to prevent alcohol being
cheaply available, and a means
of contributing to the public
cost of harm arising from alco-
hol consumption.

• Further improvements to the
alcohol tax regime could make
a significant contribution to
improved health and social out-
comes, as well as better eco-
nomic outcomes.

Current Situation
• The value-added WET is a fail-

ure in two respects. It has cre-
ated a low-price cheap-alcohol
cask market that is at the cen-
tre of alcohol abuse. Secondly,
it continues to punish the pre-
mium bottled wine sector.

• A fatal policy flaw is that the
taxation of wine and cider is
still based on the value, not
alcohol volume, of the product.

Other policy flaws need correc-
tion.

• In June 2002 the Government
and the Opposition refused to
support my motion for an alco-
hol tax inquiry, but senior
Liberal Senator Alan Ferguson
is leading a move to re-open
the Inquiry.

Conclusion
• Alcohol abuse disproportionate-

ly affects certain indigenous
communities, and specific age
groups. Good alcohol tax policy
can make a positive contribu-
tion to beneficial social and
health outcomes. 

• Alcohol taxation should not dis-
criminate between different
forms of alcohol based on how
the alcohol was created. A
standard drink is a standard
drink. Alcohol taxation should
reflect this truth.

• A key feature of any alcohol
policy should be the promotion
of low-alcohol products. 

• Contrary to the myth, wine is
at the heart of alcohol abuse.
Beyond increasing the price of
cask wine, a volumetric wine
tax would also lower the price
of higher value wines.

Biography: Senator Andrew
Murray is married with two grown
children. Born in England, raised in
Zimbabwe, he has been a resident
of Western Australia since 1989.
Andrew is a Rhodes Scholar. 

Andrew brings to politics a
wide experience of life. At the age
of four, he was sent as a Fairbridge
child migrant to Zimbabwe (then
Southern Rhodesia) and attended
a number of schools before going
to University in South Africa.
Thereafter, Andrew won a Rhodes
scholarship to Oxford University.

Andrew’s business career has
included that of an executive in
large corporations and owning and
managing his own businesses. He
has been involved in manufactur-
ing, wholesaling, retailing and serv-
ice industries. Andrew also has
experience as a consultant, lectur-
er and industry journalist. He is
also a published author and writer. 

Andrew has served in the
armed forces, travelled extensively
and lived and worked in four coun-
tries on three continents. These
countries featured environments
affected by war, economic sanc-
tions and major political, social,
environmental and economic prob-

lems. 
Andrew was deported from

South Africa in 1968 for opposing
the policies of the National Party.
The deportation order was with-
drawn in 1977 by the same, then
slowly liberalising government.
Andrew has always been heavily
involved in social justice and busi-
ness issues. He has wide experi-
ence of interacting and negotiating
with government and other partici-
pants in the political arena. He is
best known in politics for his work
on economic business and tax
issues, on trade practices and cor-
poration’s law, accountability,
social justice issues and industrial
relations. 

Andrew is the Australian
Democrats spokesperson for
Accountability, Electoral Matters &
Public Administration, Taxation,
Finance & Corporate Affairs,
Customs, Public Service and
Workplace Relations.

Mr Matt Noffs
AUSTRALIA

The clinicians and the cops:
a mediator’s perspective
Co-authored by Trent Southworth
(NSW Police) and John Howard
(Ted Noffs Foundation)

Due to pre-existing relationships,
Ted Noffs Foundation was
approached in 2003 by NSW
Police to address the issue of
underage drinking along the
Eastern Beaches of NSW. The
project, named ‘Your Call’, not only
created new ways of working in
collaboration with the NSW police
but also brought concerns of legis-
lation, clinical culture, confidentiali-
ty and privacy rights to the sur-
face, together with the often com-
plex issue of developing harmo-
nious relationships between youth
people and the police. Ted Noffs
Foundation has traditionally acted
in an interventionist role for those
with serious and problematic drug
use, whilst NSW Police have acted
as enforcers of the law. NSW
Police are being confronted with
young people who are not afraid of
underage drinking laws. Police
seek partnerships to assist them in
minimising the prevalence and
effects of drinking in the communi-
ty. This particular collaboration has
highlighted the difficulties and
practicalities in creating partner-
ships between organisations that
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historically hold somewhat differ-
ing views on Alcohol use and its
management. The ‘Your Call’ proj-
ect has created a new role for Ted
Noffs Foundation in understanding
the way we deal with community
problems and access adolescents
and their parents who engage in
problematic alcohol use. It has
also been the driving force behind
other projects such as ‘Your Voice’
in which community organisations
visit schools to discuss the drink-
ing culture with adolescents.

Biography: 25-year-old Matt
Noffs is the Development Manager
at The Ted Noffs Foundation (TNF).
He has worked in the Drug and
Alcohol field for over four years.
He is a voice in the community
and the media for young people,
especially those suffering from
drug and alcohol dependency. 

After developing a unique com-
munity awareness strategy for the
TNF in 2001 ('Doing Something
Youthful') he was asked to create
other charity campaigns including
those for Wesley Mission and the
Macarthur Drug and Alcohol Youth
Project, (which he re-named 'Youth
Solutions'). He is also on the steer-
ing committee for the National
Drug and Alcohol Awards, works
with the Premier's Department
Community Drug Action Team in
Randwick and works with NSW
Police State Crime Command on
issues related to youth at risk of
drug and alcohol associated prob-
lems. He works extensively with
the media in discussing issues
directly related to young
Australians and the spirituality all
young people possess. 

Mr David Parkin
AUSTRALIA

Health consequences of par-
ticipation in sport
One of the health challenges for
this country – and perhaps other
Western countries – is for young
people to grow up with a continu-
ing involvement in physical exer-
cise and playing sport. Taking part
in sport is an important aspect of a
child’s physical, social and emo-
tional maturation. It is a quality of
life issue as it fosters physical and
mental health and is the best
defence against the growing prob-
lem of obesity. But it is not enough
to preach the value of exercise.
Today’s young people need as

much encouragement as we can
offer them to maintain and
increase their interest and partici-
pation in sport. We need to pro-
vide attractive environments so
parents feel that the experience
will nurture their children. We
need more than decent ovals,
pitches and facilities, although
they are important. It is about the
quality of relationships, the quality
of coaching, the quality of leader-
ship in our sports communities.
Ultimately, it is about participation
and we have to work hard at
removing all the obstacles to peo-
ple taking part in sport. 

Biography: David Parkin is a phys-
ical education teacher who has
taught from primary school
through to university and has
eighteen years experience in
teacher education. Currently, he is
a lecturer in the School of Exercise
and Nutrition Sciences in the
Faculty of Health and Behavioural
Sciences at Deakin University, and
is a motivational speaker on lead-
ership and teamwork. David has
also had a long and successful
career at the elite level of
Australian football: first as a player
and premiership captain of the
Hawthorn Football Club and as a
premiership coach of two clubs,
Hawthorn FC and Carlton FC. He
has held many other senior posi-
tions including that of Director of
Coaching with the Victorian
Football Development Foundation.
He continues involvement at the
elite level as a media commenta-
tor and advisor to AFL clubs, while
at the community level he provides
advice and assistance to junior
coaches.

Dr Kenneth Pidd PhD
AUSTRALIA

Workplace alcohol policy,
workplace social influence,
and building trades appren-
tices’ alcohol consumption
Very little is known regarding the
impact that the workplace environ-
ment may have on the alcohol
consumption patterns of adolescent
new-entrants to the workforce. 

This presentation outlines two
related studies that examined 1),
the alcohol consumption patterns
of adolescent apprentices under-
going occupational transition into a
‘blue collar’ workforce and 2), the

relationship between these con-
sumption patterns and aspects of
the workplace environment. 

The first study surveyed 300
building trades apprentices aged
16-22 years old. Results indicated
that a substantial proportion of
apprentices (41.9%) reported
AUDIT scores indicative of problem
drinking and that a substantial pro-
portion (19%) regularly engaged in
alcohol consumption during work-
related hours. However, appren-
tices employed in workplaces with
a clear alcohol policy reported sig-
nificantly lower levels of alcohol
consumption compared to appren-
tices employed in workplaces with
no clear alcohol policy.

The second study surveyed
319 building trades apprentices
(aged 16-24 years) and applied
contemporary psychological theory
to a longitudinal examination of
social influence processes involved
in apprentices’ alcohol consump-
tion during work-related hours. The
results of this study indicated that
for apprentices with a stronger
sense of identity with the work-
place (approximately half the sam-
ple population), the expectations
and behaviours of co-workers and
supervisors were the primary
determinants of alcohol use during
work-related hours. For the
remaining apprentices (those with
a weaker sense of identity with
the workplace), individual attitudes
concerning alcohol use and per-
ceived control over being able to
engage in alcohol use were the
primary determinants of alcohol
consumption during work-related
hours. 

The results of these two stud-
ies demonstrate that workplace
controls (i.e., alcohol policy) and
workplace social influence
processes (i.e., the behaviours and
expectations of supervisors and
co-workers) are associated with
the alcohol consumption patterns
of adolescent new entrants. Taken
together, these findings offer pre-
liminary evidence that the work-
place may ‘shape’ the alcohol con-
sumption patterns of adolescent
new-entrants. Thus, it is argued
that the workplace is a setting that
could be utilised to encourage safe
drinking practices and reduce alco-
hol-related harm.

Biography: Dr Ken Pidd is a
Senior Research Officer with the
National Centre for Education and

Training on Addiction. He recently
completed a PhD that examined
the relationship between the work-
place and the drug use of adoles-
cent apprentices. He has over 7
years experience in the drug and
alcohol field and previously man-
aged a drug and alcohol program
for the South Australian construc-
tion industry. He has published
several articles and co-authored a
book chapter on workplace drug
issues, and has provided consul-
tancy on this issue for government
and non-government bodies. He
acts as an adviser on a number of
workplace committees including
the Alcohol and Other Drug Council
of Australia’s Workplace/
Industrial Occupational Health and
Safety Reference Group, and the
South Australian Construction
Industry Drug and Alcohol Program
Management Committee.

Dr Papaarangi Reid 
NEW ZEALAND

From wrongs to rights –
reframing patterns of
Indigenous alcohol-related
harm
Statistics on alcohol-related harm
among Mäori are disproportionately
high when compared with non-
Indigenous citizens of Aotearoa.
This relationship is repeated in a
number of other Indigenous peo-
ples in other colonised countries.
But statistical data do not speak
for themselves, we speak for them
and how they are contexualised is
as important in their description as
in their intervention. 

When there is a willingness to
engage and intervene with ethnic
inequalities in health, such as alco-
hol-related harm, the framing (and
blaming) of the problem is impor-
tant. For example, many interven-
tions in Indigenous health promo-
tion focus on highlighting cultural
strengths in the hope that these
can immunise Indigenous peoples
from risk behaviours. While this
may form part of the answer, cul-
tural strengths are unlikely to be a
panacea against the full range of
external factors that influence
health behaviours and health out-
comes. 

While there are a number of
different theoretical schools of
thought about inequalities in
health, appalling ethnic inequalities
are too often overlooked or put in
the "too hard" basket. A society’s
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ability to live with this inequity
says most about that society’s
attitude towards its Indigenous cit-
izens. It intimates deservedness or
inevitability. Both of these atti-
tudes reflect racism in the society
and racism is increasingly being
written about as a basic determi-
nant of health behaviours and out-
comes. 

This presentation will focus on
the rights of Indigenous peoples to
participate in a society free from
racism as an important pathway to
health. 

Biography: Dr Papaarangi Reid,
from Te Rarawa, is a specialist in
public health medicine. She is the
director of the Eru Pömare Mäori
Health Research Centre at the
Wellington School of Medicine and
Health Sciences. Her research
interests include monitoring the
Crown with respect to Mäori rights
to health, and understanding the
impact of colonisation on health.

Professor Ann Roche 
AUSTRALIA 

Alcohol trends in Australia
Drinking levels, patterns and bev-
erage preferences have changed
substantially over the past
decades. To appreciate the place
of alcohol within the Australian
cultural context it is essential to
get a clear grasp of how we use
alcohol in this country. Moreover,
how we use alcohol today is differ-
ent in many respects to the way
we used it some decades ago. It is
also entirely feasible that our use
of alcohol will be different again by
the year 2020. This presentation
outlines key changes that have
occurred in recent decades and
identifies emerging trends for
future patterns of use. Areas of
concern from a public health per-
spective will be highlighted partic-
ularly in relation to who drinks
(considering age and gender
issues), what they drink (beverage
type), how much they drink, and
where and when this occurs.
Some creative speculation will
also be included in the presenta-
tion to help challenge our under-
standing of how patterns of alco-
hol use might most ‘successfully’
fit into the evolving cultural milieu
of the next one to two decades.

Biography: Ann Roche is
Professor and Director of the

National Centre for Education and
Training on Addiction, at Flinders
University, South Australia.
Previously she was the Director of
the Queensland Alcohol and Drug
Research and Education Centre at
the University of Queensland for
five years. She has over twenty
five years experience in the field of
public health and has worked as a
researcher, educator, and policy
analyst in various public health
areas and has held academic
posts at the University of Sydney,
the University of Newcastle and
Queensland University. For the
past 15 years her interests and
professional activities have
focused exclusively on alcohol and
drug issues with a specific interest
in professional education and
workforce development and holds
graduate level qualifications in
education. She has published
extensively in alcohol and drug and
related public health areas, includ-
ing over 100 papers and reports
including several book chapters.
She has recently co-edited a book
on learning about drinking. In addi-
tion, she has worked as a tempo-
rary consultant to the World Health
Organization, undertaken numerous
consultancies for government and
non-government bodies and has
acted as an adviser on a wide
range of committees in the alcohol
and drug field. 

Mr John Rogerson
AUSTRALIA

Developing a new culture at
the grassroots: Good Sports
Program 
The Australian Drug Foundation’s
Good Sports Program is a system-
atic, structured public health inter-
vention with a primary focus on
the responsible management of
alcohol, and with a longer term
goal of reducing alcohol-related
harm. The program focuses on cre-
ating sustainable change by
enabling community sporting clubs
to change their practices towards
responsible alcohol management.

This presentation outlines
research which shows the high
levels of drinking in Australian
sporting clubs, the status of the
national roll-out of the Good Sports
program and the benefits to clubs
and communities by sporting clubs
managing alcohol responsibly.

Good Sports assists community

sporting clubs to provide a sup-
portive environment where all
members of the community,
including families and young peo-
ple, can participate fully in recre-
ational activities, therefore increas-
ing community connectedness,
building social capital and creating
stronger communities. 

Traditionally Australian sporting
cultures condone excessive 
alcohol consumption. Research
shows, for example, that 13% of
18-20 year old males typically con-
sume in excess of 13 standard
alcoholic drinks each time they
socialise at their football club. This
behaviour is reinforced and encour-
aged by alcohol industry sponsor-
ship in sport, presenting players
with prizes and payments in the
form of alcohol, and encouraging
heavy alcohol consumption after
games and at end-of-season cele-
brations.

Good Sports is based on a
three level accreditation model
which focuses on compliance with
liquor licensing laws, implementa-
tion of effective alcohol manage-
ment practices and development of
alcohol policies.

Currently there are over 1000
community sporting clubs in the
program in South Australia,
Victoria, Tasmania and NSW. 

Biography: John has worked in a
variety of roles at the Australian
Drug Foundation over the past nine
years. He is currently Director
Good Sports and has held this
position since the program began
four years ago. During this time
Good Sports has expanded from
its initial research pilot in a small
number of clubs in Victoria to its
growing practice in several states
as part of its national development.

Professor Robin Room
SWEDEN

Generating an evidence base
for policy
A solid literature of studies of the
impact of specific alcohol policies
has emerged in recent decades,
although there are limits on its
scope. The evidence base is 
sufficient to support the first com-
parative analysis of cost-effective-
ness of different strategies; the
results of the WHO-CHOICE proj-
ect are summarized. Needed
directions for further research are
outlined which would provide an

evidence basis for alcohol policies
in Australia. The history of
attempts at purposive cultural
change in drinking is considered,
and the problem of measuring suc-
cess or failure in such long-term
efforts, which strain the limits of
conventional evaluation designs, is
discussed. 

Biography: Robin Room is
Professor and Director of the
Centre for Social Research on
Alcohol and Drugs at Stockholm
University, Sweden. 

An Australian by birth and
upbringing, Professor Room’s high-
er education was in the US, includ-
ing a doctorate in sociology from
the University of California,
Berkeley. From 1977-1991 he was
the Scientific Director at the
Alcohol Research Group in
Berkeley, California which is funded
by the National Institute on
Alcohol Abuse and Alcoholism as a
National Alcohol Research Center.
From 1991 to 1998, Professor
Room was Vice-President for
Research at the Addiction
Research Foundation in Toronto,
Canada. After 6 months as a
Visiting Scientist at the National
Institute for Alcohol and Drug
Research, Oslo, Norway he took
up his present appointment. 

Professor Room’s focus has
been on epidemiological, social
and cultural studies of alcohol, but
he has also worked in other areas
relating to drugs and problem
gambling. A recipient of the
Jellinek Memorial Award for
Alcohol Research in 1983,
Professor Room also received the
Lifetime Achievement Award from
the Alcohol, Tobacco and Other
Drugs Section of the American
Public Health Association in 2002. 

Mr Philip Saikaly
AUSTRALIA

Being a Good Sport, the local
government way
Local Government can be a power-
ful ally in the reduction of alcohol
related harm in local sport settings.
However, it is not until recent
times with the implementation of
the Good Sports Program that Coun-
cils have been afforded a workable
vehicle for involvement in the cul-
tural cocktail of sport and alcohol.

As landlords and local regula-
tors, Councils can play a much
needed regulatory role to help the

A  R E P O R T
O N  T H E  C O N F E R E N C E

40



community manage alcohol more
effectively. While other methods of
intervention such as education and
programming may be just as reli-
able and effective in some set-
tings, an encompassing and con-
sistent approach across local gov-
ernment to reducing alcohol relat-
ed harm will work best.

It is time that Councils looked
beyond the provision of recreation
facilities and worked with the
community to willingly manage
this social epidemic. It is also time
for local government to take a
community health, well being and
safety approach to work with
organisations that utilise alcohol as
a relied upon source of income.

Local government can use a
number of established and innova-
tive methods to help sporting
clubs reduce alcohol related harm
in the short and long term without
the "war on drugs" headline.

Biography: Philip Saikaly has been
in the sporting industry in various
roles for over a decade. He has an
extensive knowledge and keen
interest in the use of alcohol to
raise money at local sporting clubs
and its use by elite athletes as a
celebratory tool.

Philip has spent the last five
years with Victoria's largest and
fastest growing municipality, the
City of Casey. His experience
includes managing Council's rela-
tionship with over 170 sporting
clubs and working with community
committees to manage almost 40
recreation reserves. Philip also
spent over 18 months as Casey's
Recreation Planner, working to
ensure future recreation facilities
would effectively serve the com-
munity.

In 2001 Philip was instrumental
in establishing the first Good
Sports Program pilot in metropoli-
tan Melbourne. As Chairman of a
Steering Committee that included
five south-east Councils, Victoria
Police, VicRoads and the Australian
Drug Foundation, Good Sports
quickly became very popular
among sporting clubs. With over
60 clubs registered in the first 12
months, the word was out that
managing alcohol responsibly
would be the most effective
means of ensuring a club's sustain-
ability going forward. The success
of the pilot was rewarded with
two awards including one from
Crime Prevention Victoria.

Philip has a Masters degree in
Sport Management from Deakin
University and has been recently
employed by Sport and Recreation
Victoria.

Ms Emma Saleeba
AUSTRALIA

Competition policy: the dan-
ger of unforseen conse-
quences
Extensive research over 50 years
in developed countries has 
demonstrated that the cheaper
and more available alcohol is in a
community, the higher the con-
sumption and the greater the
harms. It is therefore not surprising
that public health advocates have
concerns about the likely impact of
competition policy reforms to
liquor licensing on community
health and safety. 

Despite these concerns, it
appears that the Australian
Government is intent on treating
restrictions governing the sale of
alcohol like those that regulate the
sale of other commodities. This
paper will present the evidence
relating to the likely impact of
National Competition Policy
reforms on alcohol-related harms
and provide a case for the removal
of liquor licensing legislation from
the competition policy agenda. 

National Competition Policy
provides a salutary lesson about
the need to keep abreast of broad-
er social and economic reforms in
order to try and identify potential
threats to the reduction of alcohol-
related harm.

Biography: Emma is currently
Policy/Project Officer at the Alcohol
and other Drugs Council of
Australia, the peak national, non-
government organisation repre-
senting the interests of the
Australian alcohol and other drugs
sector. With a background in
health promotion, Emma has nine
years experience working on alco-
hol and other drug issues and has
previously held positions at the
Australian Sports Drug Agency and
the Australian Drug Foundation.
She has been engaged in many
activities during her time at ADCA,
including the development of
ADCA's policy positions on a range
of issues, coordinating Drug Action
Week, media liaison, editing
ADCA's member newsletter and

representing ADCA on various
committees. 

Ms Paula Snowden
NEW ZEALAND 

Social marketing and alcohol
in New Zealand
New Zealand, like many other
countries, is faced with a drinking
culture that tolerates and often
encourages a pattern of drinking
which is causing significant harm.
Changing a culture which has been
built up over many generations
requires a detailed understanding
of how such a culture is formed
and what sustains it. Yet moving
that population to willingly shift
their personal drinking behaviours
from high risk to moderation is as
much art as science, persuasion
as compulsion. Triggering the
desire for change among a young
population is harder still when they
are following the well-trodden path
of machismo drinking enroute to
adulthood. This presentation will
describe the social marketing pro-
gramme that the Alcohol Advisory
Council has undertaken so that
future generations inherit an envi-
ronment that supports moderation.
There will be special emphasis on
the use of marketing, policy and
enforcement to change the current
drinking culture.

Biography: Paula was appointed
Deputy Chief Executive Officer of
the Alcohol Advisory Council of
New Zealand (ALAC) in 2001. Prior
to that, Paula was ALAC's Maori
Director, a position she held for
two years. 

Before joining the public serv-
ice, Paula held a number of busi-
ness administration then commu-
nications and public relations posi-
tions in the commercial sector. 

Paula was recruited to the pub-
lic service in 1990 into a communi-
cations role and progressively
moved into strategic business
management, business planning
and policy management, working
variously for the Ministry of Maori
Development, Social Policy Agency
(now Ministry of Social
Development) and the Ministry of
Women's Affairs. In 1999 Paula
worked as a consultant for one
year. 

Mr Scott Stewart
AUSTRALIA

Technology and entertainment
Scott Stewart and Adam Leys will
discuss how radio will change in
the future and how technology will
affect our lives and entertain us in
2020.

Biography: Scott Stewart is the
Programme Director at mcm enter-
tainment. He is responsible for the
creation & execution of nationally
syndicated radio products like Take
40 Australia with Andrew G, My
Generation with Jono Coleman, The
Hot Hits with Kyle & Jackie O &
Barry Bissell's Weekly Countdown.

Ms Jenny Taylor
AUSTRALIA

Co-presenting with Dr Tom Carroll
PhD
Biography: Jenny Taylor, MPH is
Director of the Research &
Marketing Group, Australian
Government Department of Health
& Ageing. She has more than 10
years of experience advising on
research issues and managing
market research for national cam-
paigns and policy covering a wide
range of public health areas includ-
ing alcohol consumption. 

Associate Professor John
Toumbourou
AUSTRALIA

Is there a scientific rationale
for raising the drinking age to
21?
Australia has high rates of youth
alcohol use, and the current trend
is for children to be using alcohol
at younger ages. It is sometimes
suggested that Australian cultural
attitudes will need to be modified
before youth alcohol use can be
seriously addressed. However, an
alternative argument can be made
that changing the law to increase
the minimum age for alcohol pur-
chase and use (legal drinking age)
would contribute in important
ways to cultural change. The legal
drinking age was moved upward in
many states from 18 to 21 in the
United States (US) and Canada
during the 1980s. Evidence from
trend discontinuity research
demonstrated that these changes
were associated with reductions in
youth alcohol use and alcohol-
related harm. The evidence of an
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influence was also revealed in
international studies demonstrating
that in states where the legal
drinking age was reduced from 21
to 18 rates of alcohol-related harm
have tended to increase in the
youth population. For example this
trend was documented in Australia
in the 1970s when the legal age
was moved from 21 to 18.
Evidence from research in the US
suggests that the impact of
changes to the legal drinking age
on youth drinking may be partly
mediated by the influence such
changes have on parental attitudes
and practices. Changing to an
older legal drinking age may result
in parents becoming less tolerant
toward youth alcohol use. There is
scientific evidence from both ani-
mal studies and research with
humans to suggest that children
and adolescents may be particular-
ly vulnerable to certain categories
of harm through alcohol use. While
more vulnerable to its effects, ado-
lescents also experience a greater
attraction to alcohol. This evidence
has been used to present a specif-
ic case for legislation to protect
children and adolescents from
developmental harms associated
with alcohol use. 

Biography: Dr John Winston
Toumbourou BA (Hons), MA, PhD,
is Associate Professor within the
Department of Paediatrics at the
University of Melbourne, and a
Senior Researcher at the Center
for Adolescent Health. John is a
founding member and previous
Chair of the College of Health
Psychologists within the Australian
Psychological Society. John's inter-
ests include evaluation, drug abuse
prevention and treatment, and the
role of community, family and peer
groups in adolescent health pro-
motion. John is a principal 
investigator on a number of
research programs investigating
healthy youth development.

Dr Joseph Voros PhD
AUSTRALIA

Thinking about the future 
We are often called upon to think
about the future – to create
strategies for our organisations; to
develop policies for our public
institutions; to design new
approaches to solving problems;
and to envision more positive
futures for our society and planet.

But, in the absence of tools which
actually help us to think differently
about it, we usually tend to see
the future as a "blank space" onto
which we project our hopes,
dreams, fears and biases. We tend
to see the future variously as:
"more of the same" or "business as
usual"; or, as an unattainable
"utopia" forever out of reach; or
even as a terrifying "dystopia"
which no sane person would wish
upon their children. How can we
move beyond unhelpful caricatures
of what the future may be like, and
instead create plausible images of
desirable futures and so begin the
task of designing realistic plans to
attain them? This talk will intro-
duce some simple but powerful
models for thinking seriously about
the future.

Biography: Dr Joseph Voros
began his career as a physicist –
he holds a PhD in theoretical
physics, during which he worked
on mathematical extensions to the
General Theory of Relativity – fol-
lowed by several years in Internet-
related companies, including a
stint at Netscape Communications
Corporation, before becoming a
professional futurist. He has been
associated with the AFI since early
2000, initially as a project consult-
ant, and then later as an adjunct
lecturer. In mid 2000 he was
appointed as a foresight analyst in
Swinburne University's own top-
level foresight and planning unit,
and in that practitioner role he was
involved in the building of a practi-
cal organisational strategic thinking
capacity based on the use of fore-
sight concepts and methodologies.
During this time he continued to
maintain strong links with the AFI,
attending every subject and pro-
viding a practitioner's perspective,
subsequently returning to the AFI,
where he now lectures on strate-
gic foresight and directs the teach-
ing of the Masters program. He
has presented at conferences both
nationally and internationally,
including keynotes, and his recent
journal article 'A generic foresight
process framework' won an excel-
lence award from the journal's
international editorial advisory
board. His professional interests
are broadly multi-disciplinary, and
his main research interest is the
emerging field of Integral Futures
Studies. He has a strong belief in
the need for both rigorous intellec-

tual discipline as well as practical
pragmatic utility in "real world"
contexts, and this belief lies at the
heart of his approach to Futures
Studies and foresight work.

Ms Bernadette Ward
AUSTRALIA

Teenagers and alcohol –
what is the role of parents?
The fundamental role of alcohol in
the lives of young Australians is
mirrored in the level of drinking by
adolescents. In 2001, more than
one in four (28.3%) Australian ado-
lescents aged between 14 and 19
years consumed alcohol weekly.
Teenagers in rural areas are more
likely to consume alcohol than
their metropolitan counterparts.
Parents represent key "gatekeep-
ers" with respect to adolescent
behaviour and as such are a
salient group to consider in relation
to adolescent alcohol use. In
Australia, only a few studies have
explored the attitudes, knowledge
and concerns of parents with
respect to teenage use of alcohol
and how this influenced parents’
receptiveness to harm minimiza-
tion strategies. This presentation
will present the results of these
studies and compare this to the
international literature. The findings
from these studies have implica-
tions for health education, policy
and health promotion practices. 

Biography: Ms Ward is a part-
time lecturer in the Department of
Public Health at La Trobe
University, Bendigo. She is also the
La Trobe Co-ordinator for the
Victorian Universities Rural Health
Consortium (VURHC). Her teaching
responsibilities include public
health research, health systems,
rural health and women's health.
Ms Ward is currently enrolled in a
Doctor of Public Health program
and she is working on the develop-
ment of a tool to measure parents’
attitudes, knowledge and needs in
relation to young people and alco-
hol. Recently, Ms Ward has
worked on collaborative research
projects exploring metropolitan
and rural parents' attitudes, knowl-
edge and beliefs about adolescent
alcohol use. Other research inter-
ests include young women and
drinking, workforce development
and rural health. Ms Ward has
published nationally and interna-
tionally in refereed journals. 

Emeritus Professor Ian
Webster AO
AUSTRALIA

Taking on the alcohol culture
– AER Foundation
Each individual has a story about
alcohol and their lives; a myriad of
stories.

Violence, physical injury, road
trauma, domestic violence, mental
illness and suicide, antisocial and
criminal behaviour, drug problems
and drug induced psychosis all pro-
voke questions about our culture.
They also pose the question of our
society’s flirtation with alcohol.

While culture needs to be
understood at a national level, the
pub, club, football ground and
‘country’ are very different. They
have their own ambiences and cul-
tures. Then there is music, media
and technology to influence chil-
dren, young people – indeed all of
us, work settings, family, play and
relationships.

Culture, community and alcohol
were wellsprings for the NSW
Alcohol Summit and the current
Victorian Parliament’s Inquiry into
alcohol problems. Two things are
wrong – the normalization of drink-
ing, especially binge drinking, and
the preoccupation of governments
with illicit drugs to the exclusion of
our most harmful drug – alcohol. 

AER Foundation’s task is to
raise awareness of alcohol and licit
drug harms and to promote respons-
ible drinking. We have funded pub-
lic awareness programmes and
research into the social meaning of
alcohol and community responses
to alcohol problems. 

Our market research data show
the community is hungry for infor-
mation about the effects of exces-
sive alcohol, especially binge drink-
ing, and they are looking for credi-
ble leadership to change the "alco-
hol culture".

Biography: Professor Ian Webster
AO is a physician and Emeritus
Professor of Public Health and
Community Medicine of the
University of New South Wales.
He is Chair of the AER Foundation,
Patron of the Alcohol and other
Drugs Council of Australia, Chair of
the National Advisory Council on
Suicide Prevention, Chair of the
NSW Expert Advisory Committee
on Alcohol and Drugs and
President, Governing Council of the
Ted Noffs Foundation. He has
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chaired a number of
Commonwealth and State
Government inquiries and reviews
in disability, health, mental health
and alcohol and other drug prob-
lems. He is in clinical practice in
the South Western Sydney area, in
Nowra, NSW and is honorary visit-
ing physician to the Matthew
Talbot Hostel for the homeless in
Sydney. He has researched and
published in medicine, community
and public health, alcohol and
other drug problems, mental
health and social issues.

Ms Cheryl Wilson
AUSTRALIA

Alcohol taxation and the low
strength alcoholic beverage
market – options for change
It has been shown that taxation
can be effective in influencing the
price of alcoholic beverages, which
in turn impacts on consumption.
This paper reports on the out-
comes of economic modelling of a
number of options for changing
Australia’s alcohol taxation sys-
tem, with a view to providing
incentives for the production and
consumption of lower alcohol bev-
erages. Factors that have impact-
ed on Australia’s alcohol taxation
regime during the past two
decades will also be discussed.

Biography: Cheryl Wilson has
more than 10 years experience
working in the alcohol and other
drug sectors as both a clinician
and policy maker. She was the
Director of Illicit Drugs in the
Australian Government
Department of Health and Ageing
between 1998 and 2002 and has
worked as a senior policy adviser
in the Department of The Prime
Minister and Cabinet. Cheryl is cur-
rently the Chief Executive Officer of
the Alcohol and other Drugs
Council of Australia, the national
peak body for the Australian alco-
hol and other drugs sector.

Mr Scott Wilson
AUSTRALIA

Time for a change: new
directions for Indigenous
substance misuse program 
For over 30 years drug and alcohol
programs have been initially and
primarily funded by the common-
wealth government. Substance

misuse problems in the indigenous
community have been steadily
increasing in costs and impacts on
the community throughout this
period. Indigenous life expectancy
has gone down not up. In the new
millennia it might mean a change
of directions in terms of funding
and prioritises for Indigenous com-
munities. This presentation will
give a brief overview of historical
factors and what is being done
now finishing with what could be
done in the future.
Biography: Scott's background is
one of poly drug use and he spent
considerable amounts of time and
effort to give up illicit drugs and
alcohol. Scott's youth was spent
misusing and abusing alcohol and
other drugs which bought him into
both law enforcement and health
agencies constantly. Since working
at ADAC, Scott has led a drug free
lifestyle and has bought his back-
ground of abuse into being, where
ADAC now has a harm minimisa-
tion focus.

Scott’s commitment and
involvement in Indigenous sub-
stance misuse sees him in a vari-
ety of structures and committees.

He is currently:
• the Chairperson of the National

Indigenous Substance Misuse
Council (NISMC), 

• Deputy Chairperson of the
Alcohol Education
Rehabilitation Foundation
(AERF) 2001 – , 

Deputy Chairperson National Drug
Strategy Reference Group for
Aboriginal and Torres Strait
Islander Peoples,
• Executive Member of the

Australian National Council on
Drugs (ANCD), 1998 – 

• Executive Director of the
Alcohol and Other Drugs
Council of Australia (ADCA), 

• Ministerial appointment onto
the National Aboriginal Torres
Strait Islander Health Council
2001 – 2004

• Ministerial Appointment
National School Drug Education
Committee 2001 – 2004

• National Inhalants Taskforce
2004 -

• Board Member National Drug
Research Institute 1997 –
2003

• Board Member National Centre
for Education and Training in
Addictions 1998 – 2002 and a
variety of other national and
state committees.

Scott’s involvement was recog-
nised in 1997 by ADCA in receiving
an ADCA Australia Day Award and
in 2003 was a recipient of the
Australian Centenary Medal.

Dr Alex Wodak
AUSTRALIA
Evaluating alcohol policy and
outcomes in Australia over a
quarter century: progress or
retreat?
A landmark 1977 Australian
Senate report (Standing
Committee on Social Welfare 'Drug
Problems in Australia – An
Intoxicated Society?') argued that
‘alcohol problems [in Australia]
were of endemic proportions’. In
the quarter century since this
report was tabled, numerous and
diverse alcohol prevention policies
have been implemented in
Australia including: indexation of
alcohol excise; mandatory thi-
amine fortification of flour, random
breath testing; low alcohol beer;
and lower limits for breath alcohol
in probationary licence holders
while driving. Per capita alcohol
consumption has declined sub-
stantially over the last quarter cen-
tury while alcohol related deaths
also fell considerably in the 1990s.
The Wernicke-Korsakoff syndrome
has virtually disappeared since
mandatory thiamine fortification of
flour was introduced. There have
also been some remarkable
advances in the clinical under-
standing and treatment of problem
drinking. Despite this progress,
community attitudes to alcohol
problems remain overwhelmingly
pessimistic. The notion of alcohol
problems is largely shaped by the
most recent prominent Australian
to fall from grace because of
excessive drinking. Individual and
societal alcohol problems are gen-
erally considered refractory to
attempts at prevention and treat-
ments. Effective prevention strate-
gies are generally unpopular while
ineffective strategies receive
strong community support. The
eventual introduction of effective
alcohol prevention measures has
usually occurred despite relentless
opposition from a very powerful
alcohol beverage industry. Alcohol
is responsible for five of the twen-
ty years lost life expectancy of
aboriginal Australians compared to
non-aboriginal Australians. There
has been little improvement in out-

comes from alcohol for aboriginal
Australians in recent decades.
Overall, major advances in preven-
tion strategies and outcomes have
marked the last quarter century in
Australia. 

Biography: Dr Alex Wodak stud-
ied medicine and trained as a
physician in Melbourne and then
spent six years in London which
included biomedical research on
liver disease due to alcohol. Since
1982, he has been the Director of
the Alcohol and Drug Service, St.
Vincent's Hospital, Darlinghurst.
Major interests include alcohol and
drug policy and treatment of alco-
hol and drug users. Dr Wodak was
a major contributor to a major
study of brief intervention for prob-
lem drinkers in general practice.
Dr. Wodak is the President of the
Australian Drug Law Reform
Foundation and was President of
the International Harm Reduction
Association (1996-2004). He is a
member of a number of state and
national committees including the
National Expert Advisory
Committee on Alcohol (1996-
2004). Dr Wodak often works in
developing countries to assist
efforts to control HIV infection
among injecting drug users. 

Mr Gary Wright
AUSTRALIA

Building an alcohol and drug
program in the construction
industry
Research in the early 1990's
revealed that substance use was
involved in at least 20% of all
industrial accidents. The
Construction Industry and the
Mining Industry were identified as
having the highest incidence. A
steering committee made up of
representatives of the major
unions, employer bodies and alco-
hol and drug experts was formed
to develop a policy and program to
address this serious occupational
health and safety issue. The VBI
Alcohol and Drug Policy was for-
mulated and launched in the work-
place in October 1993.

In the past the use of sub-
stances, particularly alcohol, has
been very much part of the culture
of the Construction Industry and as
such has been accepted and in
some cases condoned. The
Alcohol and Drug Policy demanded
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a dramatic change in behaviour
and an acceptance by all. The 
policy asks all members to respon-
sibly consider their ability to func-
tion safely on site and not place
themselves or their workmates at
risk. The policy is not designed to
be punitive or discriminatory but is
supportive and gives workers the

opportunity to change the behav-
iour that has caused concern.

Gary will describe the VBI
Alcohol and Drug Program, why
there is a need for an Alcohol and
Drug Policy, how it is implemented,
how it is received by workers,
whether it has been effective and
future prospects.

Biography: Gary Wright has a
Degree in Social Science (Social
Work) and has worked in the alco-
hol and drug field for almost twen-
ty years. He has managed A&D
Agencies such as WESTADD and
The Buoyancy Foundation. He was
responsible for the development
and delivery of prison based pro-

grams while he was in the position
of Manager, Justice Services, at
Moreland Hall. He is presently
employed by Incolink (The
Redundancy Payment Central
Fund) to provide the Alcohol and
Drug Program to the Victorian
Building and Construction Industry.
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Professor Ann Roche 
AUSTRALIA 

Alcohol trends in Australia
Drinking levels, patterns and bev-
erage preferences have changed
substantially over the past
decades. To appreciate the place
of alcohol within the Australian
cultural context it is essential to
get a clear grasp of how we use
alcohol in this country. Moreover,
how we use alcohol today is differ-
ent in many respects to the way
we used it some decades ago. It is
also entirely feasible that our use
of alcohol will be different again by
the year 2020. This presentation
outlines key changes that have
occurred in recent decades and
identifies emerging trends for
future patterns of use. Areas of
concern from a public health per-
spective will be highlighted partic-
ularly in relation to who drinks
(considering age and gender
issues), what they drink (beverage
type), how much they drink, and
where and when this occurs.
Some creative speculation will
also be included in the presenta-
tion to help challenge our under-
standing of how patterns of alco-
hol use might most ‘successfully’
fit into the evolving cultural milieu
of the next one to two decades.

Biography: Ann Roche is
Professor and Director of the
National Centre for Education and
Training on Addiction, at Flinders
University, South Australia.
Previously she was the Director of
the Queensland Alcohol and Drug
Research and Education Centre at
the University of Queensland for
five years. She has over twenty
five years experience in the field of
public health and has worked as a

researcher, educator, and policy
analyst in various public health
areas and has held academic
posts at the University of Sydney,
the University of Newcastle and
Queensland University. For the
past 15 years her interests and
professional activities have
focused exclusively on alcohol and
drug issues with a specific interest
in professional education and
workforce development and holds
graduate level qualifications in
education. She has published
extensively in alcohol and drug and
related public health areas, includ-
ing over 100 papers and reports
including several book chapters.
She has recently co-edited a book
on learning about drinking. In addi-
tion, she has worked as a tempo-
rary consultant to the World Health
Organization, undertaken numerous
consultancies for government and
non-government bodies and has
acted as an adviser on a wide
range of committees in the alcohol
and drug field. 

Dr Pamela Snow PhD
AUSTRALIA 

Biography: Dr Pamela Snow is
Senior Lecturer and Head of
Department in the Department of
Public Health, School of Health and
Environment at La Trobe University
Bendigo. She is a registered psy-
chologist, having qualified originally
in speech pathology, and has
teaching responsibilities in the
areas of public health research,
epidemiology, quantitative
research, and counselling skills.
Her current research interests are
multi-risk young people, in particu-
lar juvenile offenders, drug and
alcohol education/prevention, and

outcome following severe traumat-
ic brain injury. Prior to her current
appointment, Dr Snow worked as
a Research Fellow in a conjoint
appointment between the Centre
for Youth Drug Studies (Australian
Drug Foundation) and the Faculty
of Health and Behavioural Sciences
at Deakin University. 

Dr Snow is a member of the
Australian Psychological Society's
College of Health Psychologists,
and has over two decades experi-
ence in health sciences practice,
research and teaching. Much of
this was in the field of road trauma
rehabilitation, and psychosocial
outcome after serious acquired
brain injury. She has taught in a
diverse range of health related
subject areas at both La Trobe
University and Deakin University.
Dr Snow's research has been pre-
sented at national and internation-
al conferences and is also pub-
lished in a wide range of refereed
international journals. 

Dr Cameron Duff PhD
AUSTRALIA

Biography: Dr Duff is Director of
the Centre for Youth Drug Studies
at the Australian Drug Foundation
(ADF). Dr Duff is engaged in a
number of research projects within
the Centre, focussing in particular
upon the problem of alcohol and
drug related harms within youth
cultures. Of particular interest has
been the analysis of the culture
and meaning of young people's
drug use across a range of cultural
settings including licensed premis-
es, entertainment venues, amateur
sporting clubs, schools and leisure
settings. This research has sought
to illuminate the relationship

between the context within which
young people's drug use takes
place, and the experience of drug
related harms. Of further interest
has been the analysis of young
people's perceptions of the risks
associated with the consumption
of licit and illicit substances. This
research has also examined how
young people seek to assess and
manage these risks within different
cultural settings. 

Mr David Crosbie 
AUSTRALIA

Biography: David Crosbie is CEO
of Odyssey House Victoria and a
member of: 
• Prime Minister's Australian

National Council on Drugs, 
• National Expert Advisory

Committee on Alcohol 
• National Alcohol Campaign

Reference Group 
• National Illicit Drugs Campaign

Reference Group 
• Board Director of the AER

Foundation 
• Interim Board Director of the

Not for Profit Council of
Australia 

• Chair of the National Illicit
Drugs Community Partnerships
Reference Group 

David has been a successful senior
manager and policy advocate in
the Australian alcohol and drug
field for more than 15 years. He
has written over 100 articles, pre-
sented more than 100 papers, and
conducted over 500 media inter-
views. He has a significant history
of active political lobbying, media
engagement and policy develop-
ment across most areas of alcohol
policy and practice in Australia. 


